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CHAPTER I 
JUSTIFICATION FOR THE STUDY OF MEDIA CONSUMERS 
Introduction 
A number of researchers have studied the media habits of the 
general public. They have examined the habits of adults, teenagers 
and numerous other groups . Only a few researchers have examined 
the college-aged group, a group which includes both teenagers and 
adults, and which may reflect unique patterns of media use. 
This study was designed to examine the news media used by 
selected subgroups of the college population. The population from 
which the subjects were chosen for this study included students who 
were enrolled at South Dakota State University in the fall semester 
of 1980. 
Statement of Purpose 
The purpose of this study was to examine media consumption of 
international, national, state and local news by South Dakota State 
University students. The study investigated student perceptions of 
completeness, fairness, and believability of media news sources. 
The time spent by students as consumers of media was an included 
variable. This study excluded student preference for specific 
stations, newspapers and magazineso The research focused on the 
particular medium being utilized. The study attempted to isolate 
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distinctive patterns of media news consumption among selected student 
population groups. The research tested the following hypothesis 
relative to all news and specifically to international, national, 
state and local news: 
1. There is no difference in the use of the print media for 
news among freshmen, sophomores, juniors, seniors or graduate students 
at SDSU. 
2. There is no difference in the use of radio for news among 
freshmen, sophomores, juniors, seniors or graduate students at SDSU. 
3. There is no difference in the us.e of television for news 
among freshmen, sophomores, jun~ors, seniors or graduate students at 
SDSU. 
4. There is no difference based on age in the amount of 
usage of the print media for news by SDSU students. 
5. There is no difference based on age in the amount of 
usage of radio for news by sosu students. 
6. There is no difference based on age in the amount of 
usage of television for news by SDSU students. 
7. There is no difference based on sex in the amount of 
usage of the print media for news by SDSU students. 
8. There is no difference based on sex in the amount of 
usage of radio for news by SDSU students. 
9. There is no difference based on sex in the amount of 
usage of television for news by SDSU students. 
10. There is no difference based on student's residence in 
the usage of the print media for news by SDSU students. 
11. There is no difference based on student's residence in 
the usage of radio for news by SDSU students. 
12. There is no difference based on student's residence in 
the usage of television for news by SDSU students. 
13. There is no difference based on student enrollment by 
college in the usage of the print media for news by SDSU students. 
14. There is no difference based on student enrollment by 
college in the usage of radio for news by SDSU students. 
15. There is no difference based on student enrollment by 
college in the usage of television for news by SDSU students. 
16. There is no difference in student assessment of the 
completene~s of news coverage on radio, television, and print media 
among freshmen, sophomores, juniors, seniors, and graduate students. 
17. There is no difference in student assessment of the 
"balance" of news coverage on radio, television, and print media 
among freshmen-, sophomores, juniors, . seniors, and graduate students. 
18. There is no difference in student assessment in 
believability of news coverage on radio, television, and print media 
among freshmen, sophomores, juniors, seniors, and graduate students. 
19. There is no difference in student assessment in the 
amount of time spent with radio, television, and print media among 
freshmen, sophomores, juniors, seniors, and graduate students. 
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20. There is no difference in student assessment of the 
completeness of news coverage on radio, television, and print media 
based on the college the student is enrolled in. 
21. There is no difference in student assessment of the 
"balance" of news coverage on radio, television, and print media 
based on the college the student is enrolled in. 
22. There is no difference in student assessment in 
believability of news coverage on radio, television, and print media 
based on the college the student is enrolled in. 
23. There is no difference in student assessment in the 
amount of time spent with radio, television, and print media based 
on the college the student is enrolled in. 
24. There is no difference in student assessment of the 
completen~ss of news coverage on radio, television, and print media 
based on age. 
25. There is no difference in student assessment of the 
"balance" of news coverage on radio, television, and print media 
based on age. 
26. There is no difference in student assessment in 
believability of news coverage on radio, television, and print media 
based on age. 
27. There is no difference in student assessment in the 
amount of time spent with radio, television, and print media based 
on age. 
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28. There is no difference in student assessment of the 
completeness of news coverage on radio, television, and print media 
based on sex. 
29. There is no difference in student assessment of the 
"balance" of news coverage on radio, television, and print media 
based on sex. 
30. There is no difference in student assessment in 
believability of news coverage on radio, television, and print media 
based on sex. 
31. There is no difference in student assessment in the 
amount of time spent with radio, television, and print media based 
on sex. 
32. There is no difference in student assessment of the 
completeness of news coverage on radio, television, and print media 
based on residence. 
33. There is no difference in student assessment of the 
"balance" of news coverage on radio, television, and print media 
based on residence. 
34. There is no difference in student assessment in 
believability of news coverage on radio, television, and print media 
based on residence. 
35. There is no difference in student assessment in the 




For the purpose of clarity the following definitions will be 
used in this study. 
Freshman. This is a student who has graduated from high 
school and has less than thirty credits at South Dakota State 
University. 
Sophomore . This is a student who has completed more than 
thirty semester credits but less than sixty-two semester credits 
at South Dakota State University. 
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Junior. This is a student who has completed more than sixty-
two semester credits but less than ninety-five semester credits at 
South Dakota State University. 
Senior. This is a student who has completed more than ninety-
five semester credits but has not graduated from South Dakota State 
University. 
Graduate student . . This is a student who is cu~rently enrolled 
in the Graduate College at South Dakota State University. 
Print media. These are printed materials that students in 
the random sample group could read to receive information: news-
papers, magazines, pamphlets, and newsletters. 
Television . These are television stations that students in 
the random sample group watch to receive information: channel 11-CBS; 
channel 13-NBC; channel 8-PBS; channel 5-ABC; and a cable system 
including channel 10, an independent all-sports network; . channel 9, . 
an independent movie, news and sports channel ; channel .. 6, an 
independent children's channel; channel 4, an.independent all-news 
channel; and channel 2, an independent all-movie channel. 
Radio. These are the dominant radio stations that students 
in the random sample group could listen to receive information: 
WNAX-AM, KELO-AM-FM, KSOO-AM, KGKG-FM, KBRK-AM, KWAT-AM, KIXX-FM, 
KOKK-AM, KIJV-AM, KJAM-AM, KESD-FM, KIOV-FM, KLOH-AM-FM, WCCO-AM, 
and including three commercial radio news networks, National Broad-
casting Company, American Broadcasting Company, and Columnbia Broad-
casting System (NBC, ABC, CBS) received in the Brookings area and 
National Public Radio (NPR). 
Local news. This type of news includes reports of events 
in the city and county area of Brookings, South Dakota. 
State news. This type of news includes reports of events 
originatin~ in South Dakota and directly affecting South Dakota. 
National news. This type of news includes reports of events 
originating in the United States and ·directly affecting . the United 
States. 
International news. This type of news includes reports of 
events originating in other countries or that involves interaction 
among nations, including the international activities of the United 
States. 
Balanced coverage. This is coverage of an event in a news 
report which gives equal distribution of time to all significant 
facts in the story. 
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Completeness. This is coverage of an event which includes 
an overall picture of what happened in the story. 
Believability. This is a personal assessment of the truth-
fulness of a news story by a listener, viewer, or reader. 
Usage. This is the amount of time spent with the media by 
the listener, viewer, or reader. 
Origin and Justification of the Study 
Origin of the Study 
Each year thousands of people leave their homes of seventeen 
years or more, enroll in colleges and universities and establish 
residence away from homeo Students face the sudden, inescapable 
necessity of developing new sources of news. For many students, 
familiar home-town media are displaced. Where do the students turn 
for news information? This question about media habits of such a 
select group as the college student has concerned this writer for 
some t . 1 l.rne. 
College students as a social segment are involved directly 
in the pursuit of b1owledge; presumably it is their justification 
8 
for attending college. Furthermore, most college students are living 
independently for the first time and face a crucial state in their 
maturing process. These factors suggest that college students may 
seek new information sources. Information is assumed to be important 
for succeeding in college curricula, for competing in an intellectual 
climate, for challenging serious social problems, and for managing 
9 
personal business affairs. The voting age has been lowered to 
eighteen and information sources have become important to understand-
2 
ing political affairs. 
If students need information sources and are forced to 
establish new sources upon entering college housing units, it is 
instructive to study where the students turn for news and information. 
For example, it is valuable for the medfa to know whether students 
are patronizing each medium, to what degree they are patronizing the 
mdia, and how they evaluate the media. Such information helps the 
Redia assess their service to students and allows them .to consider 
possible changes. Secondly, research into the habits of this large 
group of consumers is valuable because students form an important 
class about whose media habits little is known. The importance of 
learning about the receivers of information is well recognized since 
it is the receiver for whom news media exists.
3 
The research has potential value for a number of different 
persons . This study has value for media ·managers and for those who 
may be interested in presenting information to this audience. 
Research that Justifies the Study 
In the research area, one of the first studies was completed 
in 1945 using college students as the random group _. A number of 
other studies were done after 1945 with one of the most recent being 
completed in 1977. 
Wilbur Schramm in 1945 discovered that students at the 
University of Iowa spent 11 percent of their waking hours with radio, 
10 
newspapers, magazines, movies and books. His research indicated that 
half of the students' media use time was spent listening to the radio 
4 and that their favorite progr~m was news. Schramm's research was 
conducted before the expansion of television. Chilton R. Bush in 
his research at a midwestern university indicated that 87 percent 
of his student population sampled listened to radio news daily and 
46 percent watched television news daily. Bush also found that 
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students living off-campus wer~ more widely exposed to the media. 
A study completed by Garrett O'Keefe, Jr. and H. T. 
Spetnagel on the "Patterns of College Undergraduates' Use of 
Sedected News Media" concurred with Schramm's findings that students 
6 · 
were reading newspapers for local news. 
Schramm's research showed that students were listening to 
the radio for world news in 1945.
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In contrast, a 1959 to 1967 study 
completed by Elmo Roper Associates for the Television Information 
Offices concluded that students were watching television for world 
and national news. 8 Also a 1955 study completed by Ernest F. Larkin 
for the Oklahoma Journalism Reports disclosed that students were 
. d d . 1 9 watch1ng television for worl an nat1ona news. 
William CUshing and James Lemert conducted a study in 1971 
with students from the University of Oregon. Their research indicated 
that college ~tudents use both newspapers and television for general 
10 news. Research completed by Peter Clarke and Lee Ruggles in their 
study of "Preferences Among News Media for Coverage of Public 
Affairs" indicated that college students relied on newspapers for 
11 
11 
·.general news· A study completed at the University of North Carolina 
in 1969 by Eugene Shaw agreed with Clarke and Ruggels' findings.l2 
Leslie Baxter and John Bittner conducted a study in 1972 
at the University of Oregon. They discovered that students thought 
television was the most believable medium.13 Research conducted by 
CUshing and Lemert produced evidence that students in their survey 
also thought that television was the most believable medium.14 
In a study completed by Robert T. Bowar which looked at the 
journalistic role of television, he concluded that. magazines were 
the least important medium to the college student, but · the most 
15 important one was newspapers. Larkin in his study also concluded 
that college students think that newspapers are the most important 
med
. 16 l.um. Even though students in Bowar's study indicated the 
importance of newspapers, they stated that they thought television 
was the quickest, most complete, fairest and most unbiased news 
. 17 source. 
While these studies investigated closely related areas, they 
did not clearly support or negate the hypotheses which are tested 
in this study. 
Personal Experience which 
Suggested the Study 
This author has been involved with the media for more than 
nine years. In that time this researcher has come in contact with a 
number of different persons who have been interested in sources of 
news for the college student. The question has been asked of th~s 
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author many times: When one wants to influcence the college student, 
is it best to use radio, television, or the print media? As one 
regarded as an expert by persons not involved in the media, this 
author has had a difficult time answering that question. Also this 
researcher as an undergraduate at South Dakota State University 
lived at home and did not have to change media habits as do most 
college students. 
Investigation of Research Resources 
The following procedures have been followed to determine 
what related research had demonstrated and to establish the uniqueness 
and validity of the research hypotheses in the "Statement of Purpose." 
lG The following literature has been surveyed to determine 
if any previous studies have been undertaken regarding the media 
habits of college students. 
Auer, J. Jeffrey. "Doctoral Dissertations in Speech: Works in 
Progress .. " Speech Monographs, annual issues, 1952-69. 
Bibliographic Annual in Speech Communication (Speech Communication 
Association), Volumes I, II, and III. 
Comprehens ive Dissertation Index, 1961-75. Communication and the 
Arts/Language and Literature/History. Ann Arbor, Michigan: 
Xerox University Press .. 
Dow, Clyde w. "Abstracts of Thesis in Field of Speech." Speech 
Monographs, annual issues, 1952-65 .. 
Index to American Doctoral Dissertations, Ann Arbor, Michigan: 
Univer s ity of· Michigan, 1956-69. 
Journalism Monographs (Association for Education in Journalism), 
1966-80. 
Journalism Quarterly Index (The Association for Education in 
Journali sm) , 1924-63 and 1963-74. 
Journal of Broadcasting (Association for Professional Broadcasting 
Educators) , Spring 1968-Winter 1979. 
Kittross, John M. A Bibliography of Theses and Dissertations in 
Broadcasting . Philadelphia , Pennsylvania: Broadcast 
Education Association, 1978. 
Knower, Franklin H. "Graduate Theses--An Index of Graduate Work in 
Speech." Speech Monographs, annual issues, 1952-69. 
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Mass Canmunication Review (Association for Education in Journalism), 
1966-79. 
Matlon, Ronald J. and Matlon, Irene R. Index to Journalism in 
Communication Studies Through 1974. Falls Church, VA: 
Speech Canmunication Association , 1975. 
Nelson, Max. "Abstracts of Theses in the Field of Speech." Speech 
Monographs, annual issues, 1966-69. 
Public Opinion Quarterly Index (American Association for Public · 
Opinion Research), 1937-67 and 1968-78. 
Shearer, Ned A., ed. Bibliographic Annual in Speech Ccmmunication: 
1970-75. New York: Speech Communication Association. 
The survey of the preceding literature revealed no duplicate 
studies. 
2. The following studies have been examined and have 
revealed an interest in the area considered in this proposed study, 
but none duplicate this study. 
Baxter, Leslie A. and Bittner, . John R. "High School and College 
Students Perception of Media Credibility," Journalism 
Quarterl y 41 (Autumn 1974). 
Bower, Robert '.f.' . "Strong Shift in TV's Role: From Escape Tavvard 
Reality." Television and the Public. Washington, D.C. : 
Broadcasting Publications, 1973. Cited by Michael C. Emery 
and Ted Curtis Smythe, Readings in Mass Communication: 
Concepts and Issues in t he Mass Me dia, 2nd Edition. Dubuque, 
Iowa: ~n. C. Brown Co. Publishers, 1974 . 
.. ...... ... :" . ,. . . .. ~ . 
~ , ...... :. ~ 
~ . ~:,. lt!J-1· •• · •• _s. 
.. · ... , ·~ ...... 
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Bush, Chilton R. News Research for Better Newspapers. Vol. I (New 
York: ANPA Foundation, 1966). 
14 
Clarke, Peter and Ruggels, Lee. "Preference Among News Media for 
Coverage of Public Affairs," Journalism Quarterly 4 7 (Autumn 
1970). 
CUshing, William G. and Lemert, James B. "Has TV Altered Students' 
News Media Preference?," Journalism Quarterly 50 (Spring 
1973). 
Dorn, Marilyn A. "A Study of the Television Viewing Habits of 
Students at Auburn University (Master's Thesis, Auburn 
University, 1968). 
Larkin, Ernest F. "Consumer VS Students Views of the Mass Media: 
Is There a Significant Difference?," Oklahoma Journalism 
Reports 8 (October 1977). 
Mellen, Robert c. "A Survey of the Media Habits of Three Groups: 
High School Students, College Students and College Faculty" 
(Master's Thesis, University of Alabama, 1970). 
o• Keefe, Garrett J., Jr. and Spetnagel, H. T. "Patterns of College 
Undergraduates• Use of Selected News Media," Journalism 
Quarterly 50 (Autumn 1973). 
Roper, Elmo and Associates. Report on the Emerging Profiles of 
Television and Other Mass Media: Public Attitudes 1959-1967. 
New York: Television Information Office [1967]. 
Schranun, Wilbur. "Reading and Listening Pat terns of American 
University Students," Journalism Quarterly 22 (March 1945). 
Shaw, Eugene. "Media credibility: Taking the Measure of a Measure," 
Journalism Quarterly 50 (Summer 1973). 
Stepp, Albert c., Jr. "News Receiving Habits of College Students" 
(Master's Thesis, University of South carolina, 1970). 
Possible Contributions 
. '11le study offers potential contributions to students 
of the media. The study of media habits of college students is some-
thing new and most research completed has just begun to uncover 
15 
information about this group of people. The study may be utilized 
by the working media or by any person or persons interested in the 
college aged student. The study was conducted at South Dakota State 
University, a school with approximately 6500 students in a midwestern 
town with a population of between 15,000-20,000. This research can 
be used in cities and colleges of similar size that are also located 
in the midwest, and data gathered can be compared to information in 
this study. This research provided insight into college students' 
use of the rre dia. 
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CHAPTER II 
REVIEW OF STUDIES OF MEDIA CONSUMERS 
Research into the media habits of college students has 
increased during the past decade; but to better understand these 
habits, further research is needed. The purposes of this study were 
to determine students' media sources for news, to determine which 
medium the students tend to use for different types of news, and to 
identify student preference among media news sources and the reasons 
for such preferences among SDSU students. 
Several studies have explored the media habits of college 
students, but many are outdated and were done before the advent of 
television. Other studies looked at the entire viewing, reading, and 
listening public and not a specific group such as college students. 
The literature reviewed for this study was cho~en to demon-
strate the feasibility of audience analysis and its strengths and 
limitations. The studies are divided into three groups. The first 
group of studies focuses on media use by the general adult population. 
The second looks at media habits of college students with other 
societal variables. The third group examined media use among 
selected student populations in colleges and universities. 
Media Use Patterns in Adult Populations 
A 1970 study, financed by a grant from CBS, which also u~~er­
wrote a similar 1960 study done by Dr. Gary Steiner for his book, 
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The People Look at Television, researched a number of different 
facts. The follow-up grant in 1970 was to the Bureau of Social 
Science research, a Washington-based independent nonprofit organiza-
tion. The research was based on a national probability sample, some 
1900 adults (aged eighteen and over) who were interviewed by the 
Roper Organization of New York in the late winter and early spring of 
1970. This report by Robert T. Bower, Director of the Bureau of 
Social Science Research, emphasized that CBS had no control over any 
-
aspect of the study or report. The report ranges over many areas 
covered in the 1960 study, but the emphasis is on the role of 
television as a journalistic force in the public's perception of the 
medium. In 1960 television had been voted the best mass medium in 
only one of four specified news categories: giving the clearest 
understan~ing of candidates and issues in national elections. But 
by 1970, Bower reported finding television surging ahead of news-
papers as the news medium that gives the most complete news coverage, 
overtaking radio in bringing the latest news most quickly, edging out 
newspapers in presenting the fairest, most unbiased news ' and increas-
ing its lead in the one category where it was ahead in 1960, national 
political coverage. Bower's research also showed that television in 
1960 presented the fairest, most unbiased news. In 1960, 29 percent 
believed that t rue for television while only 9 percent for magazines, 
31 percent for newspapers, and 22 percent for radio. In 1970, 33 
percent believed television was the most unbiased, while . only 9 
percent named magazines, 23 percent newspapers, and 19 percent radio 
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as the most unbiased source. Even though television did not make any 
drastic changes, it is important to note that while television was 
on the rise the others were on the decline. When the public was asked 
to decide which medium was the laast important to them, the newspaper 
was their answero In answering the same question in 1960 the persons 
interviewed responded: 7 percent for newspapers, 15 percent for both 
radio and television, and 49 percent for magazines~ In the 1970 
study the popularity of newspapers was lower. Thirteen percent of 
the people contacted sai d that newspapers are the least important 
medium, while television also received 13 percent of the votes in the 
sample. After these two came radio, and magazines were considered 
th 1 
. 1 
e east ~mportant. 
Peter Clarke and Lee Ruggels in their study of "Preferences 
Among News Media Coverage of Public Affairs" were looking at the 
increasing prominence of television news and the persistent declines 
in per capita newspaper circulation which inspired several inquiries 
into public reliance on various news media. Their report examined 
levels of media preferences for news about public affairs--defining 
preference as an attitude toward channels. Data were gathered by a 
sample survey during May 1967 of 1250 male and female heads of house-
holds in the Seattle metropolitan area. Respondents were selected 
within househoJds by interviewers using a 50 percent sex quota. 
Three call backs were made before the interviewer was allowed to make 
a pre-selected substitution of household within the sampled group. 
Clarke and Ruggels' research indicated that the medium regarded as 
best for news was newspapers. This was true for international, 
national, state, county, and even city news. Following newspapers 
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as best choice for news were radio, television, and magazines. Broad-
cast news was first choice for international news. Daily newspapers 
attracted an audience of 47 percent to 35 percent of those choosing 
the broadcast medium.
2 
Research compiled by Elmo Roper Associates for the Television 
Information offices concluded that for world news, television was on 
its way up while newspapers were on the decline. The report stated 
that between 1959 and 1967 the use of television for world news had 
increased from 51 percent to 64 percent, while the use of newspapers 
for the same purpose declined from 57 percent to 55 percent.
3 
Media Use and Selected Societal Variables 
A study completed by Garrett J. O'Keefe, Jr. and H. T. 
Spetnagel on the "Patterns of College Undergarduates' Use of Selected 
News Media" revealed many aspects of college students and their use 
of the media. The authors stated that a multitude of previous studies 
have looked at various aspects of media use among children, adoles-
cents, and adults, many with conflicting and/or inconclusive results. 
In their research they found older adults watch more television than 
younger adults although there was some evidence that the pattern was 
"curvilinear'' ' ith adults in their forties viewing the least. Viewing 
seemed to drop from early to late adolescence. Older adults read 
newspapers more and listened to the radio less. Women .watched more 
television than men, read newspapers less, and listened to the radio 
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more. Other findings suggested a decrease in television viewing and 
and increase in newspaper reading with education and income, although 
some data suggested that television and education relationship was 
"curvilinear" with television use, peaking among middle-income high 
school graduates. The researchers stated in the quest for news, 
television was the source audiences said they depended upon most for 
"news about what is happening in the world." However, newspapers 
often surpassed television when respondents were asked about their 
source of specific news on items such as health and science news and 
4 
local news. 
Media Use in College and University 
Student Populations 
One of the first projects conducted with college students was 
in 1945 by Wilbur Schramm. Schramm questioned several hundred 
University of Iowa students, then described the "typical college 
·student" and his or her media habits. Schramm's research indicated 
that he was interested in students' reading and listening habits 
(This : study was done before television was widely available.). He 
- - reported that radio and movies were becoming very popular at that 
·time (1944 and 1945). He decided to study the impact of these 
-·-media on the college student. Schrarran divided student enrollment to 
the . nearest percent, in terms of class (freshman, sophomore, junior, 
or senior) and college (for example: liberal arts, medicine, 
engineering, law, pharmacy, and nursing). Fifteen percent of the 
-student body were sampled. Infprmation was obtained by interviews 
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or from individual records kept by students. No names were recorded, 
so that all information was anonymous except class, college and 
affiliation of the student. The students described by Schramm 
devoted 110 minutes a day (about 11 percent of their waking hours) to 
radio, newspapers, magazines, movies, and books. About half the 
students' media-use time was spent listening to radio, and their 
favorite kind of program was news. The students spent nineteen 
minutes a day reading newspapers, and 41 percent of the students read 
two newspapers each day. The students gave more attention to · local 
than to world news in the newspapers, choosing radio news for world 
information. Fifty-eight percent chose radio as most accurate and 
reliable. Thirty-five percent regarded newspapers as more accurate 
and reliable.
5 
The effect of residence on student media habits was stressed 
in a 1967 survey of a random sample of 816 students at UCLA. The 
study, conducted by Chilton R. Bush for his publication, News Research 
for Better Newspapers, found that students living at their parents' 
home or their own apartment were more widely exposed to the media 
than on-campus students. Most students read a newspaper everyday; 
62 percent of the students living in their own horne or apartment spent 
more than thirty minutes with newspapers each day, as did 58 percent 
of the students at their parents' home, 45 percent of dormitory 
residents, and 31 percent of fraternity-sorority house residents. 
Most campus students saw television everyday or almost everyday, 
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but only 12 percent of fraternity-soror ity house stude nts a nd 9 per-
cent of dormitory students viewed televis ion regularly.
6 
In a study completed by Ernest F . Larkin, published in the 
Oklahoma Jou rnalism Reports , October 1977, a random s ample i ncluding 
205 college students were questioned to determine thei r attitudes 
towards the mass media. Larkin said that t here is an assumption 
that students are not 11real people" and that, therefore, they should 
not be included in any audience survey. Their inclusion would corrupt 
the finding since they hold attitudes toward the medi a and their 
content d ifferent from the general public . Larki n added tha t this 
assumption had been voiced repeatedly over the years and l i ttle effort 
had been ma de t o prove or disprove its valid i ty. Larkin did his 
study to s h ed some light on this group of individuals. Larkin's 
random sample was drawn from the telephone directory and a que stion-
naire was mailed. The students were asked sixteen que stions, with 
more than half designed to mask the items which p e r tained to the 
7 
purpose of t he study . 
In Larkin' study, students asked about most time spent with 
a specific medium ranked television first , f o l lowed in rank order by 
radio, newspapers , and magazines . Whe n a sked the question of the 
media source o f their world and national ne ws, students ranked 
television first followed by newspapers , mag a z i nes, and radio. When 
asked with whic h med ia they spent the leas t amount of time, students 
said they u s ed magaz i ne the leas t followe d in rank order by radio, 
television, and n ews p a pers .
8 
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A survey completed by Marilyn Dorn of Auburn University 
students investigated the television viewing habits of the university 
student body. A representative sample of 180 students was interviewed 
by telephone during a five-week period from Arpil 3 through May 9, 
1968. A questionnaire was used to record the results of the tele-
phone interview. The results of the survey indicated that almost 
all respondents viewed television while school was in session. A 
number of students reported having their own sets or viewed those of 
roommates. This was the case for all student viewers who lived off-
_campus in apartments or homes in Auburn. Thirty percent of those who 
lived in dormitories wa tched their own or their roommates sets. 
The majority of students viewed television at least five hours a week 
or about one hour a day. Students with the greatest access to 
television generally did more viewing. Students were selective in 
their viewing. They preferred contemporary and sophisticated light 
entertainment programs . Most students considered newspapers their 
primary sources of news. Television ranked second as source of news, 
ahead of radio and magazines. Television news and public affairs 
programs were not often included among the favorite programs of the 
Auburn student sample, but 95.4 percent of the sample reported they 
viewed television newscasts. There were slightly more news viewers 
among men than women, 96.6 percent to 93 percent. Despite the high 
degree of news viewing on the part of the Auburn students, the 
research showed that only 33.9 percent said they .did not watch the 
news daily. More men than women reported watching the news daily;· 
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Of the men, 41.1 percent said they viewed the news daily, as 
compared to 18.9 percent of the women. Darn's research indicated a 
steady increase in daily news viewing from the freshman to graduate 
levels. Nearly one-quarter of the freshme n (23.1 percent) reported 
watching the news daily, while 52.6 percent of the graduate students 
reported doing so. The research showed a high degree of news viewing 
among respondents in the various areas of study. At least 90 percent 
of the students in all fields of study, except home economics, watched 
the news to some degree. The largest number of daily news viewers 
appeared to be students in arts and sciences, architecture, and 
business. The lighter viewers of daily news were students in 
agriculture, education, and engineering. No horne economics majors 
reported viewing the news daily. Thi·s study did not divide the news 
into local, state, national, or international news. In Dorn's 
research, newspapers were the primary source of most of the student's 
news. Secondary sources in decreasing order were television, radio, 
and magazines . The men in the Auburn sample rated television second 
to newspapers. Women rated radio as their primary news source 
followed by newspapers and television. The study also indicated 
that newspapers and radio were more popular than television among 
freshmen and sophomores. Juniors gave first choice to newspapers 
but followed with television as the second choice. Seniors chose 
television first, radio second and newspapers third. Graduate 
students ranked newspapers first, television second and radio third. · 
In all cases, magazines ranked fourth. However, magazines, as a 
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source of news, grew in importance from the freshman to the graduate 
levels. Newspapers were reported as the primary news source by 
students in arts and sciences, business, and engineering. Only those 
in architecture ranked television first. Students in agriculture, 
education, and home economics ranked radio first. Magazines ranked 
h . h t . h d . d . 
9 
1g es as a news source w1t stu ents 1n arts an sc1ences. 
A study that was completed but remains unpublished was 
conducted in the fall of 1970 by a graduate journalism class at the 
University of South carolina . A stratified random sample of 142 
students was interviewed regarding their media habits. The study 
was devoted chiefly to on-campus communication. The students were 
asked from which source they received most of their news: 41 percent 
said newspapers, 29 percent radio, and 27 percent television. 
Newspapers were cited by 48 percent as the "most factual" medium, 
followed by television with 33 percent and radio with only 9 per-
10 
cent. 
In their 1972 study of "Patterns of College Undergraduates' 
Use of Selected News Media," O'Keefe and Spetnagel asked two questions 
that pertain to this study. The first question was "which news 
source (news medium) provides first and detailed information about 
national and international news events?" The second question the 
researchers asked was "which news source provides first and detailed 
information about local news events?" The researchers stated that 
from their findings, television was the top source for first hearing _ 
about national-international news, followed closely by radio and -· 
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newspapers . On the local news question , newspapers we r e the ir first 
h . th d . d l . . 
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c 01ce, en r a 10 an te ev1s1on. 
A 1965 survey completed by Chilton R. Bush studied 335 
sophomores a t a midwestern university (unnamed in the artic le). Radio 
news retained its status as the news source wi th most d aily exposure 
from students , 8 7 percent listened to radio news "everyday or nearly 
everyday, " and only 2 percent never heard r adio news. Television 
news was taking its place as a major news s ource, with 46 percent 
seeing it r e gularly and only 7 percent never v i ewing. Three factors 
other than news interest were identified that determined media use by 
students : (1) the pattern of daily living, (2) t he avai lability of 
media in livi ng groups (many of the students surveyed lived at 
home), and (3 ) the amount of off-campus news i n the student publi-
t . 12 ca 1ons. 
A study completed in 1971 by William CUsh ing and James Lemert 
looked at both news media use and news media believabi lity for college 
students. They sampled 150 students selected f rom the University of 
Oregon student telephone directory. A total of 130 interviews were 
obtained, all bu t t wo of them by telephone. The results showed that 
29 percent of t he students used television f o r news , 29 percent used 
newspapers, 20 percent used radio, 13 percent u sed magazines, and 9 
percent rece ived their news from other people. Cushing and Lemert 
also asked students about believability of the news media. They 
found that 42 percent of the students believed television, 30 percent 
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magazines, 21 percent newspapers and 7 percent radio. The option of 
•• th 1 II 1 d d f h 
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o er peop e was exc u e rom t lS questlon. 
Leslie Baxter and John Bittner conducted a study in 1972 to 
test college students' perception of media credibility. They inter-
viewed 200 subjects chosen at random from the University of Oregon 
student population. The college students responded to the following 
question: "If you got conflicting reports of the same news story 
from radio, television, newspapers, magazines , and other people, which 
one of these five news sources would you be most inclined to believe--
overall?" The medium that was considered the most believable in 
Baxter and Bittner's study was television. It received 39 percent 
of the responses and was followed by magazines with 22 percent, 
newspapers 18 percent, other people 13 percent, and radio 8 percent. 
When the qews media believability choices by male and female college 
students were tabulated, television again was on top. The response 
for male college students was television 40 percent, magazines 24 
percent, newspapers 22 percent, radio ll percent, and other people 
8 percent. The response for the female college student was 35 percent 
believed television, 24 percent magazines , 22 percent newspapers, 
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11 percent radio, and 8 percent chose other people. 
Research completed in 1969 by Eugene Shaw looked at media 
credibility. In the survey taken at the University of North 
Carolina, almost 70 percent or 656 students returned completed 
questionnaires. Shaw divided the survey into media majors and non-
nedia majors. He then proceeded to divide media majors into three-· 
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groups: advertising, print, and radio and television. The non-media 
majors were divided into six groups: law, social and natural sciences, 
education, arts, and marketing . For all but two of these profes-
sional groups (radio-TV and social sciences ), the newspaper was 
regarded as the most reliable medium for news. According to the 
findings, the newspaper attracts the majority among those specializing 
in law, marketing, and print journalism. Among the majors in the 
humanities (identified as 11 arts 11 ), the newspaper shares the most 
favored status with television and concedes the position to tele-
vision only among the students of the broadcast media. In two 
instances among advertising and print majors, television ranked first 
among the three daily media. Heavy reliance on radio for news is 
also reported by other students, especially by those preparing for 
careers i~ science, education, and broadcasting. Although moderately 
relied on for news, radio got very little support as the most credible 
medium. The research indicated that television was judged the most 
credible medium. The research indicated that television was judged 
the most credible by the majority in all but two groups, the adver-
tising and print majors. Law students conceded the most-believable-
medium honor to television by only a small margin over the newspaper--
an 8 percentage-point difference--in contrast with the 54 percentage-
point margin and the 40-point spread that existed, respectively, 
. 15 
within the social science and humanities categor1es. 
Raymond s. H. Lee completed a study in 1976 that researched 
the credibility of newspaper and television news. A random sample- of 
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subjects selected from the classes listed on a midwestern university 
schedule of classes for winter of 1976. OUt of the 17 classes of 
speech, sociology, anthropology, secondary education, journalism and 
telecommunications, there were 401 usable responses. Six different 
sources were used to develop comprehensive and appropriate semantic 
differential scales for the concept. Lee looked at four concepts 
rut only .·two of those pertain to this thesis. (1) What are the 
dimensions of the credibility of newspapers for national and inter-
national news and of television for national and international news, 
as perceived by the student audience? (2) What are the dimensions of 
the credibility of newspapers for local and state news and of tele-
vision for local and state news, as perceived by the student 
audience? The findings for national and international news showed 
that 76 percent of the sample students appeared to believe newspaper 
news when they were asked which they believed when conflicting or 
different reports of the same news story were presented. Findings 
for local and state news showed 73 percent of the sample appeared 
to believe television news and about 27 percent appeared to believe 
newspaper news. There was no significant relationship between sex 
and the assessment of relative credibility for national and inter-
16 
national or local and state news. 
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Summary and Conclusions 
The study of media habits of college students is relatively 
new, and most research completed has just begun to uncover information 
about this group. 
The research tools most often used to secure data were tele-
phone and personal interviews with two of the researchers using a 
mailed survey . 
Some of the research was completed before the expansion of 
television but does give insight into the use of the media by college 
students . Schramm, in 1945, learned that college students spent 11 
percent of their waking hours with radio, newspapers, magazines, 
movies, and books. His research indicated that half of the students' 
time was spent listening to the radio and their favorite program was 
news. Bush's research indicated that 87 percent of his student 
population sampled listened to radio news daily and 46 percent watched 
television news daily. He also found that students that lived off-
campus were more widely exposed to the media. 
Schramm, O'Keefe, and Spetnagel's findings indicated that 
students were turning to newspapers to receive their news on local 
issues. 
Schramm 's research noted that students were listening to the 
radio for world news in 1945. While in 1977 Larkin's findings 
disclosed that students were turning to television for world and 
national news. Roper's study also agreed with Larkin's information • . 
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When students were interested in news in general, Cushing and 
Lemert•s research indicated they used both the television and the 
newspaper. Clarke, Ruggels and Shaw's students relied on nawspapers. 
CUshing, Lemert, Baxter and Bittner found in their research 
that when assessing believability of a single medium, students more 
often chose television. 
In Larkin and Bower's research students indicated that the 
least important medium was magazines. In Bower's finding this was 
true in 1960 and again in 1970. The most important medium in these 
two studies was newspapers. But in Bower's research in 1970, he 
found that television and newspapers were equally important. Bower 
also discovered that, in 1970, television was a very popular medium. 
The students in his study stated that they thought television was 
the quickept, most complete, fairest and most unbiased source of 
news coverage. 
Most of the research that this author was able to obtain was 
done before 1975. Only two articles reviewed were published after 
that date. In that five-year span the media has changed. In 
print, the news departments have begun using computers for news 
compiling. In television, the news departments adopted video tape 
equipment instead of film. Equipment used by radio news departments 
has also been upgraded. Today the media provides news to the 
listener, the viewer or the reader much more quickly than ever before. 
The 1980's audience may have a different perception of news sources 
than the audience of the 1970s. None of the studies surveyed were 
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CHAPTER III 
DESIGN OF STUDY 
This study was designed as a descriptive study of the use of 
media sources of news among college students .and of their attitudes 
about media news sources. The hypotheses tested in the study required 
analysis of patterns of variables related to selected groups of 
students. 
The primary goal of descriptive studies is to organize _ 
(~ 
information . Descriptive statistical tests help resolve problems by 
making it possible to summarize and describe large quantities of 
1 data. 
An examination of similar media research suggested that the 
distribution of subjects within groups would vary significantly. The 
appropriate statistical method for the analysis of such data is the 
chi square test for the independence of nominal variables. It is 
the statistic of choice for testing null hypotheses such as those 
2 
selected for this study. 
Cross-tabulations with chi square are used frequently when 
doing research in the social science field, and such social science 
analysis falls within the general heading of multivariate analysis. 
Multivariate refers to the examination of several variables 
simultaneously. The analysis of the simultaneous associations among 
age, education, and prejudice would be an example of multivariate -· 
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analysis. The basic logic of multivariate analysis can best be seen 
through the use of simple tables, called contingency tables or cross-
tabulations.3 
Chi square was used in this study because the survey the 
researcher conducted did not give a normal distribution and chi 
square is relatively insensitive to such conditions. Chi square does 
not make compari sons among means or other ·parameters. It is a non-
parametric test suitable for the data this survey produced. Chi 
square is a distribution-free test suited to the survey that was 
4 
completed for this studyc 
This statistical test was selected to determine whether or 
not patterns of media use for news were independent of the other 
variables. Fred Kerlinger indicates that "to answer the question of 
whether .. • " a frequency distribution "differs significantly from 
indifference or chance, a statistical test known as x2 (chi square) 
. 5 
is performed." George A .. Ferguson details use of this test: 
In applying chi square to a contingency table to test 
indepe'ndence, the expected cell frequencies are derived 
from the data. The expected cell frequencies are those 
we should expect to obtain if the two variables were 
independent of each other, given the marginal totals of 
the rows and columns. Chi square provides a measure of 
the discrepancy between the observed cell frequencies and 
those expected on the basis of independence. If the 
value of chi square is considered significant at some 
accepted level, usually either the 5 or 1 percent level, 
we reject the null hypothesis that no .difference exists 
between the observed and the expected values. We then 
accept the alte~native hypothesis that the two variables 
are associated. 
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As Kerlinger points out, "A level of statistical significance 
is to some extent chosen arbitrarily." He later justifies the .05 
level of significance : 
The .05 level (of significance) was originally chosen--
and has persisted with researchers--because it is con-
sidered a resonably good gamble. It is neither too 
high or too low for most social scientific research.
7 
The .05 level of significance was selected for this study. 
This means that the null hypotheses will be rejected if the observed 
distribution could occur by chance five or fewer times in one 
8 
hundred. 
For this study hypotheses one through fifteen have the 
demographics being compared against individual .media variables and 
hypotheses sixteen through thirty-five have the demographics being 
compared against three media variables. The largest contingency 
table used in this study was an eight by three and smallest used was 
a two by two. This study was designed to test the thirty-five 
hypotheses enumerated in Chapter I . 
Selection of Subjects 
Subjects for this study were selected from the SDSU Campus 
Directory 80-81 . The telephone survey was completed in the fall 
semester of 1980 and at that time there were approximately 6800 
students registered at South Dakota State ·University. A written 
release was secured from the registrar's office at SDSU to receive 
the list of randomly-selected names from the computer. The random 
selection was produced by the IBM 370 model 148 computer, using 
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cross-tabs program in SPSS (Statistical Package for Social Sciences). 
The computer gave a r a ndom list of 403 names. Tb be selected as a 
subject, the person was required to b e a SDSU student and to have a 
local telephone number. Of the 403 names given to the researcher, 
fifteen names were automatically discard e d be cause they did not 
meet the requirement of having a local number; they did not have a 
692, 688, or 693 prefix. The use of t he number 403 was chosen to 
assure the researcher of the needed 5 percent sample, a total of 340. 
The additional s ixty-three subjects insured the desired 5 percent 
sample. 
The researc her used a structured telephone survey to gather 
the information (See Appendix, page · l79 .) . The survey contained five 
demographics and ten questions. The survey was conducted from 
October 20 through October 24, 1980. Volunteers were recruited 
from the media c lasses at SDSU and others were p e ople interested in 
the research. Two shifts conducted interviews on Octoper 20 and 21. 
Five volunteers interviewed subjects from 5:30 P.M. until 8:00 P.M. 
and five different volunteers conducted interv iews from 8:00 P.M. 
until 10:30 P.M. each o f these two nights. Some of the interviewers 
that worked on October 20 came back the next n i ght to interview 
students. Each volun teer was given a procedure sheet (See Appendix, 
page 181.) arid asked to read it. The researcher then answered any 
questions the volunteers might have. Each i nterviewer was in a 
separate room in the Old Exte nsion Build i ng, located on_ the SDSU 
campus, and each had a tel e pho ne and a n ope n line. The researcher -· 
was available at all times to answer any questions the interviewers 
had. Each interviewer was given a packet of ten names and numbers 
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to call. If the student being contacted was not home, the interviewer 
would mark in the upper right corner of the survey sheet that contact 
had been attempted and at what time the interviewer had called. When 
the interviewer made contact with the person selected he or she would 
begin the interview . If the person contacted did not care to respond, 
the interviewer would mark on the answer sheet "not available." 
Also fitting into the "not available" category were persons who had 
moved, changed telephone numbers or whose telephones had been dis-
connected. After the interviewers had called the ten names on their 
lists, the researcher gathered the completed ones and put them into 
a pile and put the uncompleted ones in another. The interviewer 
was then given ten more names and numbers to call. This procedure 
was followed until all names were called. By the night of October 
20, the ten volunteers had called all 388 numbers on the list. They 
made contact with 210 students. On the night of October 21, nine 
volunteers made contact with 128 students. The two volunteers who 
worked from 5:30 P . M. until 7:00 P.M. on October 22 contacted-
twenty students . The other twenty-nine names were contacted by this 
researcher on October 23 and 24. Each student number was called 
many different times until contact was made or until the deadline, 
6:00 P.M. on October 24, had passed. A total of 358 students gave 
responses, 29 students were in tr~ category "not available" and one 
person could not be contacted. Thus, 99.7 percent of the students 
were contacted, and 92.2 percent responded to the survey questions. 
The data gathered during the interviews was transcribed on 
IBM form 1000-A-309 answer sheets. All the information on the 
answer sheets were keypunched by a professional on IBM computer 
cards. 
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The data generated in the interviews was essentially nominal. 
The variables included student response to questions of media use, 
believability, completeness, balance, and time as it related to news. 
Subjects were divided into groups based on grade, college, age, sex, 
and place of residence. 
Limitations of the Study 
1. There were different interviewers, not just one. However, 
the use of a fully structured telephone interview reduced variations. 
2. The subjects were all students at South Dakota State 
University . Conclusions drawn from the data can only be generalized 
to the SDSU student population. 
3. The use of telephone numbers for subject selection may 
have biased the sample . Students without telephone numbers could 
have modified the observed distribution of responses . 
4. Limiting the survey to telephone numbers having the 692, 
693, or 688 perf ixes eliminated commuters from nearby towns from 
the sample. 
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5. "Sub ject mortality" eliminated 7.8 percent of the randomly 
selected sample. However, a moderate departure from randomness does 
not negate the results of the statistical test used in the study . 
6. The cell of seventeen-year-old subjects was less than 
five and could have biased statistical tests in which age was the 
demographic factor. 
Summary of Procedures 
1. The sample of subjects was selected from the SDSU Campus 
Directory 80-81. 
2. A random sample of 403 names was secured from the SDSU 
computer. 
3. A structured telephone interview containing ten questions 
and five d emographics was used as the method of gathering the 
information. 
4. The interviews were conducted from October 20-24, 1980. 
5. There were, 388 usable names and numbers after long-
distance telephone numbers had been discarded. 
6. Telephone volunteers made contact with 387 students with 
358 responding . Thus, 99.7 percent of the students were contacted 
with 92.2 percent respond ing. 
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CHAPTER IV 
DATA ANALYSIS 
This chapter will analyze thirty-five hypotheses as they relate 
to five demographics and ten questions. The i nformation was secured 
from the telephone survey. Questions one, f o ur, five, six, and seven 
of the structure d interview provided data relat e d to the first fifteen 
hypotheses. Question two related to hypotheses 16, 20, 24, 28, and 
32. Question three r elated to hypotheses 17, 21, 24, 29, and 33. 
Question eight of the survey related to hypotheses 19, 23, 27, 31, and 
35. The fifty contingency tables were structured and the chi square 
test for indepe ndence was applied. The data were a r r anged in 
contingency tables in which the three media variables were displayed 
· in their relationship to each of the five demographic variables. The 
chi square test for independence was then applied. Additional chi 
square tests were applied to determine whether choice of each media 
was independent of each demog raphic variable. The . 05 level of 
significance was the level chosen for determining acceptance or 
rejection of the hypotheses. 
Med ia Choice for Total News Consumption 
The data from question one or source of news were divided into 
five contingency tables based on the appropriate set of demographic 
Variables and the three media source variables. 
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The use of media for total news consumption showed significant 
departure from independence across each of the sets of demographic 
variables. Question one of the survey produced the data for this 
area. It asked, "Which one source gives you most of your news?" 
A chi square test of patterns of use of the three media, radio, 
television, and print among students at the five class levels, fresh-
men, sophomores, juniors, seniors, and graduates, produced a chi 
square value of 20.85, significant at the m007 level (See Table 1.). 
This is sufficient to reject one or more of the first three null 
hypotheses: 
1. There is no difference in the use of print media for news 
among freshmen, sophomores , juniors, seniors, or graduate students 
at SDSU. 
2. There is no difference in the use of radio for news among 
freshmen, sophomores, juniors, seniors, or graduate students at SDSU. 
3. There is no difference in the use of television for news 
amomg freshmen, sophomores, juniors, seniors, or graduate students at 
SDSU. 
A second set of chi square tests were used to attempt to 
identify specific differences in usage of each of the three media 
sources. These tests showed that for print usage, the attained value 
of chi square was 1 1 .51, significant at the m05 level. The value of 
chi square for radio was 8.558, significant at greater than the .10 
level. The attained chi square for TV was .782, suggesting little 
difference in patterns of use of TV news based on class placement. 
TABLE 1 
SOURCE OF NEWS-- BY YEAR IN SCHOOL 
Freshman Sophomore Junior Senior 
Radio 1. 52 41 30 20 
2. 25.4 27.9 20.4 13.6 
3. 51.0 48.8 37.0 27.4 
4. 14.6 11.5 8.4 5.6 
TV 1. 34 32 33 28 
2. 25.4 23.9 24.6 20.9 
3. 21.1 14.5 23. 7 32.9 
4. 9.5 9.0 9.2 7.8 
Print 1. 16 11 18 25 
2. 21.1 14.5 23 .7 32~9 
3. 15.7 13.1 22.2 34.2 
4. 4.5 3.1 5.0 7.0 
Column Total 102 84 73 17 
Percent Total 28.6 23.5 22.7 20.4 
1.. Count. 
2. Row percent. 
3. Column percent . 
4. Total percent . 
Chi square = 20.85001 with 8 degrees of freedom. 
Significance = 0.0076. 

















Hypothesis 1 may be rejected, but hypotheses 2 and 3 can not be 
rejected based on chi square obtained with radio and TV use for news 
as it relates to student classification. 
A chi square test of the use of the three media, radio, TV, 
and print, based on age, seventeen, eighteen, nineteen, twenty, 
twenty-one, twenty-two, twenty-three and over, produced a chi square 
value of 37.28979, significant at the . 0002 level (See Table 2.). 
This is sufficient to reject one or more of hypotheses 4, 5, and 6: 
4. There is no difference based on age in the amount of 
usage of the print media for news by SDSU students. 
5. There is no difference based on age in the amount of 
usage of radio for news by SDSU students. 
6. There is no difference based on age in the amount of usage 
of television for news by SDSU students. 
Further chi square tests showed significance in both radio 
and print. The attained value of c hi square for radio was 17.851, 
significant at the .01 level, while the value for print was 14.669 
which was significant at the .05 level. This would suggest that 
hypotheses 4 and 5 can be rejected, while hypothesi s 6 cannot be 
rejected based on the chi square obtained as_ it relates to age· 
A chi square test that is still based on question one of the 
use of the three media based on sex, male and female , produced a chi 
square value of 21.722, significant at the .000 level (See Table 3.). 
This significant to reject one or more of hypotheses 7, 8, and 9: 
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TABLE 2 
SOURCE OF NEWS--BY AGE 
17 18 19 20 21 22 23+ 
Radio 1. 1 39 43 27 17 10 10 
2. 0.7 26.5 29.3 18.4 11.6 6.8 6.8 
3. 25.0 54.2 55.8 43.5 34.0 31.3 16.4 
4. 0.3 10.9 12.0 7.5 4.7 2.8 2.8 
TV 1. 3 21 25 25 20 13 28 
2. 2.2 15.6 18.5 18.5 14.8 9.6 20.7 
3. 75.0 29.2 32.5 40.3 40.0 40.6 45.9 
4. 0.8 5.9 7.0 7.0 5.6 3.6 7.8 
Print 1. 0 12 9 10 13 9 23 
2. 0.0 15.8 11.8 13.2 17.1 11.8 30.3 
3. 0.0 16.7 11.7 16.1 26.0 28.1 37.7 
4. 0.0 3.4 2.5 2.8 3.6 2.5 6.4 
Column 
Total 4 72 77 62 50 32 61 
Percent 
Total 1.1 20.1 21.5 17.3 14.0 8.9 17.0 
1. Count. 
2. Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 37.28979 with 12 degrees of freedom . 
Significanc e = 0.0002. 
Total responses = 358. 
TABLE 3 
SOURCES OF NEWS-- BY SEX 
Male Female 
Radio 1. 64 83 
2. 43 . 5 56.5 
3. 30.9 55.3 
4. 17.9 23.2 
TV 1. 90 45 
2. 66.7 33.3 
3. 43.5 30.0 
4. 25.2 12.6 
Print 1. 53 22 
2. 70.7 29.3 
3. 25.6 14.7 
4. 14.8 6.2 
Column Total 207 ! 50 
Percent Total 58.0 42.0 
1. Coun t . 
2. Row percent. 
3. Column percent. 
4 . Total percent. 
Chi square= 21. 7220 2 with 2 d e g r ees 
o f freedom. 
Significance = 0.0000. 
Total responses = 357. 
50 
51 
7. There is no difference based on sex in the amount of 
usage of the print media for news by SDSU students. 
8. There is no difference based on sex in the amount of 
usage of radi o for news by SDSU students . 
9. There is no difference based on sex in the amount o f 
usage of tele v ision for news by SDSU students. 
Further chi square tests showed signif icance in radio, TV, 
and print. The attained value of chi square for radio was 12 . 59, 
significant at the .001 level, while the value of chi square for TV 
was 4.178, significant at the .05 level. The value of chi square 
for print wa s 4.952, significant at the .05 level. Hypotheses 7, 8, 
and 9 can b e rejec ted based on the chi square obtained as it re lates 
to sex. 
A 9h i square test of the three media based on resid ence , on-
campus and o ff-campus, produced a chi square value of 31.1 , sign i f i -
cant at the .0000 level (See Table 4.). This is sufficient to rejec t 
one or more o f hypotheses 10, 11, and 12: 
10. There is no difference based on student 's resid ence i n 
the usage of the print media for news by SDSU students. 
11. There is no difference based on student 's residenc e in 
the usage of radio for news by SDSU students. 
12. There is no difference based on student ' s residence i n 
the usage of television for news by SDSU students . 
Further c hi square tests showed significance in both radio 
and print. The attained value of chi square for radio was 13.878 
TABLE 4 
SOURCE OF NEWS--BY RESIDENCE 
On campus Off campus 
Radio 1. 103 44 
2. 70.1 29.9 
3 . 52.8 27.3 
4. 28.9 12.4 
TV 1. 68 65 
2. 51.1 48.9 
3. 34.9 40.4 
4. 19.1 18.3 
Print 1. 24 52 
2. 31.6 68.4 
3. 12.3 32.3 
4. 6.7 14.6 
Column Total 195 161 
Percent Total 54.8 45.2 
1. Count. 
2 . Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 31.10020 with 2 degrees 
o f freedom . 
Signi ficance = 0.0000. 
Total responses = 356. · 
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which was significant at the .001 level, while the value for print 
was 16.508, which was also significant at the .001 level. The chi 
square level for TV was .714, significant at the .50 level. This 
would suggest that hypotheses 10 and 11 can be rejected while 
hypothesis 12 cannot be rejected based on the chi square obtained 
as it relates to residence. 
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A chi square test of the use of the three media based on 
enrollment by college, agricultural and biological sciences, arts and 
science, general registration, home economics, nursing, pharmacy, 
and graduate, produced a chi square value of 34.6740, significant at 
the .0016 level (See Table 5.). This is sufficient to reject one or 
more of hypotheses 13, 14, and 15: 
13. There is no difference based on student enrollment by 
college i~ the usag e of the print media for news by SDSU students. 
14. There is no difference based on student enrollment by 
college in the usage of radio for news by SDSU students. 
15. There is no difference based on student enrollment by 
college in the usage of television for news by SDSU students. 
Further chi square tests showed significance in radio. The 
attained value of chi square for radio was 14.159, significant at 
the .05 level . The chi square value for print was 11.241 , significant 
at the .20 level, while the chi square value of TV was 9.274, 
significant at the .30 level. This would suggest that hypothesis 
14 can be rejected while hypotheses 13 and 15 cannot be rejected 
based on enrollment by college . 
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TABLE 5 
SOURCE OF NEWS--BY COLLEGE 
ABS A & S Engr GR H Ec Nurs Phar Grad 
Radio 1. 23 21 24 25 15 18 8 3 
2. 22.4 14.3 16.3 17.0 10.2 12.2 5. 4 2.0 
3. 35.5 30.0 33.3 50 . 0 62.5 64.3 7 2 . 7 30.0 
4. 9.2 5.9 6.7 7.0 4.2 5. 0 2 .2 0.8 
TV 1. 35 27 38 16 8 6 1 4 
2. 25.9 20.0 28.1 11.9 5.9 4.4 0.7 3.0 
3. 37.6 38.6 52.8 32.0 33.3 21.4 9.1 40.0 
4. 9.8 7.5 10.6 4.5 2.2 1.7 0.3 1.1 
Print 1. 25 22 10 9 1 4 2 3 
2. 32.9 28.9 13.2 11.8 1.3 5.3 2 .6 3.9 
3. 26.9 31.4 13.9 18.0 4.2 14.3 18.2 30.0 
4. 7.0 6.1 2.8 2.5 0.3 1.1 0.6 0.8 
Column 
Total 93 70 72 50 24 28 11 10 
Percent 
Total 26.0 19.6 20.1 14.0 6.7 7.8 3 .1 2.8 
1. Count. 
2. Row percent . 
3. Column percent. 
4. Total percent. 
Chi square = 34.67401 with 14 degress of freedom. 
Significance = 0.0016. 
Total re s ponses = 358. 
55 
While results of the survey of all news sources showed 
significant variati on s from independenc e, this pattern did not 
necessarily persist f or responses relating to specific news content. 
Media Choice for Loca l Ne ws 
The data g athered by question four examined patterns of 
student use of print , radio, a nd television for local news. The 
results of the analysis of the data from ques tion four do not 
parallel the responses to question one. 
Question f our on news about a local issu e , produced data 
which was divided i nto five contingency tables based on the appro-
priate set o f demog raphic variables and the three media source 
variables. 
The use of media for local news showed very little departure 
from independence acros s each of the sets of demograph i c variables. 
Question four of t h e survey asked, "If you wanted news a bout a local 
issue, such as c i ty or county government , which one sou r ce would 
you turn to--radio, TV, or print?" A chi square tes t of patterns of 
use of the three medi a , radio, TV, and print, among students at the 
five class levels, freshmen, sophomores, juniors, seniors, and 
graduates, produced a chi square value of 10.58, significant at the 
.2263 level (See Tabl e 6.). This is not sufficient to reject 
hypotheses 1, 2, and 3 as they relate to local news : 
1. There is no difference in the use of the p r int media for 
news among freshmen, s ophomores, juniors, seniors, or g r aduate 
students at SDSU. 
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TABLE 6 
NEWS ABOUT LOCAL ISSUES--BY YEAR IN SCHOOL 
Freshman Sophomore Junior Senior Graduate 
Radio 1. 28 27 23 20 1 
2. 28.3 27.3 23.2 20.2 1.0 
3. 27.5 32.1 28.4 27.4 6.3 
4. 7.9 7.6 6.5 5.6 0.3 
TV 1. 11 3 4 3 0 
2. 47.8 17.4 21.7 13.0 0.0 
3. 10.8 4.8 6.2 4.1 0.0 
4. 3.1 1.1 1.4 0.8 0.0 
Print 1. 63 53 53 30 15 
2. 26.9 22.6 22.6 21.4 6.4 
3. 61.8 63.1 65.4 68.5 93.8 
4. 17.7 14.9 14.9 14.0 4.2 
Column Total 102 84 81 73 16 
Percent Total 28.7 23.6 22.8 20.4 4.5 
1. Count. 
2~ Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 10.58563 with 8 degrees of freedom. 
Significance = 0. 2263. 
Tbta1 responses = 356. 
2. There is no difference in the use of radio for news 
among freshmen, sophomores, juniors , seniors, or graduate students 
at sosu. 
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3. There is no difference in the use of the television for 
news among freshmen, sophomores, juniors , seniors, or graduate 
students at SDSU. 
Further chi square tests showed no significance for any of 
the three media at the .05 level. The attained value of chi square 
for radio was 3.261, significant at the .70 level, TV was 4.995, 
significant at the .30 level, and print was 2.33, significant at the 
.70 level. This would suggest that hypotheses 1, 2, and 3 cannot be 
rejected as they relate to local news. 
A chi square test of the three media based on age, seventeen, 
eighteen, nineteen, twenty, twenty-one, twenty-two, twenty-three and 
over, produced a chi square value of 17.55, significant at the .1299 
level (See Table 7.). This is not sufficient to reject hypotheses 
4, 5, and 6 as they relate tolocal news: 
4. There is no difference based on age in the amount of 
usage of the print media for news by SDSU students. 
5. There is no difference based on age in the amount of 
usage of radio for news by SDSU students. 
6. There is no difference based on age in the amount of 
usage of television for news by SDSU students. 
Further chi square tests failed to show significance for any 
one of the three media at the .05 level. The attained value of chi 
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TABLE 7 
NEWS ABOUT LOCAL ISSUES--BY AGE 
17 18 19 20 21 22 23+ 
Radio 1. 2 19 28 20 15 7 9 
2. 2.0 19 .0 28.0 20.0 15.0 7. 0 9.0 
3. 50.0 26. 4 36.4 32. 3 30.0 21 . 9 15.0 
4. 0.6 5.3 7.8 5 .6 4.2 2 .0 2.5 
TV 1. 0 9 3 5 1 2 3 
2. 0.0 39. 1 13.0 21.7 4.3 8.7 13.0 
3. 0.0 12. 5 3.9 8.1 2.0 6.3 5.0 
4. 0 . 0 2 . 5 0.8 1 . 4 0.3 0.6 0.8 
Print 1. 2 44 46 37 34 23 48 
2. 0.9 18. 8 19.7 15.8 14.5 9.8 20.5 
3. 50.0 61. 1 59.7 59.7 68.0 71. 9 80.0 
4. 0.6 12 .3 12.9 10 . 4 9.5 6 .4 13.4 
Column 
Total 4 72 77 62 50 32 60 
Percent 
Total 1. 1 20. 2 21.6 17.4 14.0 9. 0 16.8 
1. Count. 
2. Row percent. 
3. Column percent . 
4. Total percent . 
Chi square = 17.55501 wi t h 12 degrees of freedom. 
Significance = 0.1 29 9 . 
Total responses = 357. 
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square for radio was 7.2 , significant a t the .50 level, TV 7.114 , 
significant at the .50 level, and print 3.239, significant at the .80 
level. Hypotheses 4, 5 , and 6 cannot be r ejecte d based on age as it 
relates to local news . 
A chi square tes t of the three media based on sex, male and 
female, produced a c hi square value of 9.6225, s i gnificant at the 
.0081 level (See Table 8.). This is sufficient to reject one or 
more of hypotheses 7, 8, and 9 as they relate to l ocal news: 
7. There is no difference based on sex in the amount of 
usage of the print media for news by SDSU students. 
8. There is no difference based on sex i n the amount of 
usage of radio for news by SDSU students. 
9. There is no d ifference based on sex i n the amount of 
usage of television for news by SDSU students. 
Further chi square tests showed significance i n radio. The 
attained v alue of chi square for radio was 6 .062 , sign i ficant at the 
.02 level. The chi square value for print was 3.223 , significant 
at the .10 level, while TV was .337, significant at t he .70 level. 
This would suggest that hypothesis 8 can be rejected while hypotheses 
7 and 9 cannot be rej ected based on sex as it relates to local news. 
A chi square test of the three media based on residence, on-
campus and off-campus , produced a chi square value of 7.51197, 
significant at the .0234 level (See Table 9.). Thi s is sufficient 
to reject one or more of hy potheses 10 , 11 , and 12 a s they relate 
to local news: 
TABLE 8 
NEWS ABOUT LOCAL ISSUES--BY SEX 
Male Female 
Radio 1. 46 54 
2. 46.0 54.0 
3. 22.2 36.2 
4. 12.9 15.2 
TV 1. 12 11 
2. 52.2 47.8 
3. 5.8 7.4 
4. 3.4 3.1 
Print 1. 149 84 
2. 63.9 36.1 
3. 72.0 56.4 
4. 41.9 23.6 
Column Total 207 149 
Percent Total 58.1 41.9 
1. Count. 
2 . Row p e rcent . 
3. Column percent. 
4. Total percent. 
Chi square = 9.62250 with 2 degrees 
o f freedom . 
Significance = 0.0081. 




NEWS ABOUT LOCAL ISSUES--BY RESIDENCE 
On campus Off campus 
Radio 1. 63 36 
2. 63.6 36.4 
3. 32.3 22.5 
4. 17.7 10.1 
TV 1. 16 7 
2. 69.6 30.4 
3. 8.2 4.4 
4. 4.5 2.0 
Print 1. 116 11 7 
2. 49.8 50.2 
3. 59.5 73.1 
4. 32.7 33.0 
Column Total 195 1 60 
Perce n t Total 54.9 45. 1 
1. Count 
2. Row percent . 
3. Column percent. 
4 . Total percent. 
Ch i square = 7.51197 with 2 degrees of 
freedom. 
Significance = 0.0234. 
Total responses = 355. 
10 . There is no difference based on student's residence in 
the usage of the print medi a for news by SDSU students. 
11 . There is no difference based on student's residence in 
the usage o f radio for news by SDSU students . 
12 . There is no difference based on student's residence in 
the usag e o f television for news by SDSU students. 
Further chi square tests showed no significance for any one 
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of the t hree medi a at the .05 level. The attained value of chi square 
for r ad i o was 3.031, significant at the .10 level, TV 1.99, signifi-
cant a t the .20 level, and print 2.491 , significant at the .20 level. 
This would suggest that, while a cumulative test of the data shows a 
significant departure from independence and that some pattern of 
vari ation in use of media for local news does exist based on residence, 
no one media source shows sufficient variation to reach significance. 
This suggests that the significant variation from independence may 
depend o n choice of source used for local news and not a . choice made 
which is d ependent on residence . Hypotheses 10, 11, and 12 cannot be 
rejected as they relate to local news. 
A chi square test of the three media based on enrollment by 
college, agri c ulture and biological sciences, arts and science, 
engineering, general registration, home economics, nursing , pharmacy , 
and gradua t e , produ~ed a chi square value of 21.732 , significant at 
the .0843 level (See Table 10.). This is not sufficient to reject 
hYPotheses 13, 14 , and 15 as they relate to local news: 
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TABLE 10 
. ~ .. 
NEWS ABOUT LOCAL ISSUES--BY COLLEGE 
ABS A & S Engr GR H Ec Nurs Phar Grad 
Radio 1. 26 21 18 9 10 14 2 0 
2. 26.0 21.0 18.0 9 .0 10.0 14.0 2. 0 0.0 
3. 28.0 30.0 25.0 18.4 41.7 50.0 18. 2 0.0 
4. 7.3 5.9 5.0 2 .5 2.8 3.9 0. 6 0.0 
TV 1. 7 3 4 6 2 1 0 0 
2. 30.4 13.0 17.4 26 .1 8.7 4.3 0. 0 0.0 
3. 7.5 4.3 5.6 12.2 8.3 3.6 0 .0 0.0 
4. 2.0 0.8 1.1 1.7 0.6 0.3 0. 0 0.0 
Print 1. 60 46 50 34 12 13 9 10 
2. 25.6 19.7 21.4 14 .5 5.1 5.6 3 . 8 4.3 
3. 64.5 65.7 69.4 69.4 50.0 46.4 81 .8 100.0 
4. 16.8 12.9 14.0 9 .5 3.4 3.6 2.5 2.8 
Column 
Total 93 70 72 49 24 28 11 10 
Percent 
Total 26.1 19.6 20.2 13.7 6.7 7.8 3.1 2.8 
1. Count . 
2. Row percent. 
c 
3. Column percent . 
4. Total percent. 
Chi square = 21.73 248 with 14 degrees of freedom . 
Significance = 0.0843. 
Total responses = 357. 
13. There is no difference based on student enrollment by 
college in the usage of the print media for news by SDSU students. 
14. There is no difference based on student enrollment by 
college in the usage of radio for news by SDSU students. 
15. There is no difference based on student enrollment by 
college in the usage of tel e vision for news by SDSU students. 
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Further chi square t es ts s howed no significance for any of 
the three media at the .05 level. The attained value of chi square 
for radio was 11.57, significa nt a t the .20 level , TV 5.168, signifi-
cant at the .70 level, and print 4 . 994, significant at the .70 level. 
Hypotheses 13, 14, and 15 cannot be rejected as they relate to local 
news. 
Media Choice for St a te News 
The information gathe r ed by ques t i on five examined patterns 
of student use of print, radio, a nd t elev i sion for state news. The 
findings of the analysis of the d ata from question five do not 
parallel the responses to question one. 
Question five on news about a state issue was divided into 
five contingency tables based on the appropriate set of demographic 
variables and the three media source variables. 
The use of the media for state news showed no departure from 
independence across each of the sets of demographic variables. 
Question five of the survey produced the data for this area. The 
question asked, " If you wanted news about a state issue, such as 
highways or railroads, which one source would you turn to--radio, 
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TV, or print?'' A chi square test of patterns of use of the three 
media, radio, TV, and print, among students at the five class levels, 
freshmen, sophomores, juniors, seniors , and graduates, produced a 
chi square value of 7.10, significant at the .5251 level (See Table 
11.). This is not sufficient to reject hypotheses 1, 2, and 3 as 
they relate to state news: 
1. There is no difference in the use of the print media for 
news among freshmen, sophomores , juniors, seniors, or graduate 
students at SDSU. 
2. There is no d ifference in the use of radio for news 
among freshmen, sophomores, juniors, seniors, or graduate students 
at SDSU. 
3. There is no difference in the use of television for news 
among freshmen, sophomores, juniors, seniors , or graduate students 
at SDSU. 
Further ch i square tests showed no significance .for any of 
the three media at the .05 level. The attained value of chi square 
for radio was 5.379 , significant at the .30 level, TV 1.196, signifi-
cant at the .80 level, and print .533, significant at the .98 level. 
This would suggest that hypotheses 1, 2, and 3 cannot be rejected 
based on grade as they relate to state news. 
A chi square test of the three media based on age , seventeen , 
eighteen, nineteen, twenty, twenty-one, twenty-two , twenty-three 
and over, produced a chi square value of 9 . 311, significant at the 
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TABLE 11 
NEWS ABOUT STATE ISSUES--BY YEAR IN SCHOOL 
Freshman Sophomore Jun i or Senior Graduate 
Radio 1 • 7 10 6 12 3 
2. 18.4 26.3 15.8 31 .6 7.9 
3. 6.9 11 . 9 7.4 16.4 17.6 
4. 2.0 2 . 8 1 • 7 3.4 0.8 
TV 1 • 42 31 28 24 5 
2. 32.3 23.8 21 .5 18.5 3.8 
3. 41 . 2 36.9 34 .6 32.9 29.4 
4. 11 . 8 8.7 7.8 6.7 1 .4 
Print 1 • 53 43 47 37 9 
2. 28.0 22.8 24.9 19.6 4.8 
3. 52.0 51 .2 58 .0 50.7 52.9 
4. 14.8 12.0 13 .2 10.4 2.5 
Column Total 102 84 81 73 17 
Percent Total 28.6 23.5 22.7 20.4 4.8 
1 • Count . 
2. Row percent . 
3. Column percent. 
4. Total percent. 
Chi square = 7.10 771 with 8 degrees of freedo~. 
Significance = 0.5251. 
Tbtal respon ses = 357. 
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.6762 level (See Table 12). This is not sufficient to reject hypoth-
eses 4, 5, and 6 as the y relate to state news: 
4. There is no difference based on age in the amount of 
usage of the print med ia for news by SDSU students. 
5. There is no difference based on age in the amount of 
usage of radio for news by SDSU students . 
6. There is no difference based on age in the amount of 
usage of television for news by SDSU students. 
Further chi square tests showed no significance for any of 
the three media at the .05 level. The attained value of chi square 
for radio was 3.717, significant at the .80 level , TV 3.987, 
significant at the .70 level, and print 1. 607, significant at the 
.98 level (See Table 13.). This would suggest that hypotheses 4, 
SJ and 6 Gannet be rej ected based on age as they relate to state 
news: 
7. There is no difference based on sex in the amount of 
usage of the print media for news by SDSU students. 
B. There is no difference based on sex in the amount of 
usage of radio for news by SDSU students . 
9. There is no difference based on sex i n the amount of 
usage of television for news by SDSU students. 
Further ch ·. square tests showed no significance for any of 
the three media at the .05 level. The attained value of chi square 
for radio was .418, significant at the .50 level, TV .491, 
significant at the .50 level, and print .087, significant at the .80 
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TABLE 13 
NEWS ABOUT STATE ISSUES--BY SEX 
Mal e Female 
Radio 1. 24 14 
2. 63.2 36.8 
3. 11.6 9.3 
4. 6.7 3.9 
TV 1. 72 59 
2 . 55.0 45 . 0 
3. 34.8 39.3 
4. 20.2 16.5 
Print 1 .. 111 77 
2. 59.0 41 . 0 
3 .. 53.6 51 . 3 
4. 31.1 21.6 
Column Total 207 150 
Percent Total 58 .. 0 42 . 0 
1. Count . 
2 .. Row percent. 
3. Column percent .. 
4 . Total percent .. 
Ch~ square = 0.99512 with 2 degrees 
of freedom. 
Significance = 0 .. 6080. 
Tbtal responses = 357 .. 
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level. Hypothese s 7, 8, and 9 cannot be rejected based on sex as it 
relates to state news. 
A chi square test of the three media based on residence, on-
campus and off-campus, produced a chi square value of 5.39677, 
significant at the .0673 level (See Table 14.). This is not suffi-
cient to reject hypotheses 10, 11, and 12 as the relate to state 
news: 
10. There is no difference based on student 's residence in 
the usage of the print media for news by SDSU students . 
11. There is no difference based on student's residence 
in the usage of radio for news by SDSU students. 
12. There is no difference based on student's residence in 
the usage of television for news by SDSU students. 
Further chi square tests showed no significance for any of 
the three media at the .05 level. The attained value of chi square 
for radio was .842, significant at the .50 level, TV 3.346 
significant at the .10 level, and print 1.21, significant at the .30 
level. Hypotheses 10, 11, and 12 cannot be rejected based on resi-
dence as they relate to state news. 
A chi square test of the three media based on enrollment by 
college, agricultural and biological sciences, arts and science, 
engineering, general registration, home economics, nursing, pharmacy, 
and graduate, produced a chi square value of 9.29, significant at 
the .8120 level (See Table 15.). This is not sufficient . to reject 
hypotheses 13, 14, and 15 as they relate to state news: 
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TABLE 14 
NEWS ABOUT STATE ISSUES--BY RESIDENCE 
On campus Off campus 
Radio 1. 18 20 
2. 47.4 52.6 
3. 9_.2 12.4 
4 . 5.1 5.6 
TV 1. 81 48 
2. 62. 8 37.2 
3. 41.5 29.8 
4. 22.8 13.5 
Print 1. 96 93 
2. 50.8 49.2 
3. 49.2 57.8 
4. 27.0 26.1 
Column Total 195 161 
Percent Total 54.8 45.2 
1. Count. 
2. Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 5.39677 with 2 degrees of 
freedom . 
Significance = 0.0673. 
Total responses = 356. 
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TABLE 15 
NEWS ABOUT STATE ISSUES--BY COLLEGE 
ABS A & S Engr GR H Ec Nurs Phar Grad 
Radio 1. 11 6 10 3 1 4 2 1 
2. 28.9 15.8 26.3 7.9 2.6 10.5 5.3 2.6 
3. 11.8 8.6 13.9 6. 0 4.2 14.3 18.2 10.0 
4. 3.1 1.7 2.8 0 .8 0.3 1.1 0.6 0.3 
TV 1. 36 26 21 17 11 10 6 4 
2. 27.5 19.8 16.0 13. 0 8.4 7.6 4.6 3.1 
3. 38.7 37.1 29.2 34.0 45.8 37.7 54.5 40.0 
4. 10 .1 7.3 5.9 4.7 3.1 2.8 1.7 1.1 
Print 1. 46 38 41 30 12 14 3 5 
2. 24.3 20.1 21.7 15.9 6.3 7.4 1.6 2.6 
3. 49.5 54.3 56.9 60.0 50.0 50.0 27.3 50.0 
4. 12.8 10.6 11.5 8.4 3.4 3.9 0.8 1.4 
Column 
Total 93 70 72 50 24 28 11 10 
Percent 
Total 26.0 19.6 20.1 14.0 6.7 7.8 3.1 2.8 
1. Count. 
2. Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 9.29086 with 14 degrees of freedom. 
Significance = 0.8120. 
Total responses = 358. 
13. There is no d i fference based on student enrollment by 
college in the usage of t h e print media for news by SDSU students. 
14. There i s no difference based on student enrollment by 
college in .usage of radio for news by SDSU students. 
15. There is no difference based on student enrollment by 
college in the usage of television for news by SDSU students. 
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Further chi square tests showed no significance for any of 
the three media at the .05 level . The attained value of chi square 
for radio was 4 . 0 27, significant at t he . 80 level, -Tv 2.863, signifi-
cant at the .90 level, and print 2.40, s ignificant at the .95 level. 
Hypotheses 13, 1 4 , and 15 cannot be rejected based on enrollment by 
college as they relate to state news. 
Media Choice for National News 
The data collected by question six e xami ned patterns of 
student use of print, radio, and television f or national news. 
The results of t he examination of the data from question six do not 
parallel the responses to question one. 
Question s ix on news about a national issue divided into five 
contingency tables based on the appropriate s et of demographic 
variables and the three media source variables. 
The use of the media for national news s howed no departure 
from independence a c ross each of the s e ts of demographic variables. 
Question six of the survey produced the data for this area. The 
question asked, "If you wanted news abou t a nati onal issue, such as 
a presidential election, which one source would you turn to--radio, 
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TVJ or print?" A chi square test of patterns of use of the three 
media, radio, TV, and print, among students at the five class levels, 
freshmen, sophomores , juniors, seniors, and graduates, produced a 
chi square value of 9.856, significant at the .2752 level (See Table 
16.). This is not sufficient to reject hypotheses l, 2, and 3 as 
they relate to national news: 
1. There is no difference in the use of the print media for 
news among freshmen, sophomores, juniors , seniors, or graduate 
students at SDSU. 
2. There is no difference in the use of radio for news 
among freshmen, sophomores, juniors, seniors , or graduate students 
at SDSU. 
3. There is no difference in the use of television for news 
among fres~men, sophomores, juniors, seniors, or graduate students 
at SDSU. 
Further chi square tests showed no significance . for any of 
the three media at the . 05 level. The attained value of chi square 
for radio was 7.515, significant at the .20 level, TV .731, signifi-
cant at the .95 level and print 1.61, significant at the .90 level. 
This would suggest that hypotheses l, 2, and 3 cannot be rejected 
based on grade as they relate to national news. 
A chi square test of the three media based on age, seventeen, 
eighteen, nineteen, twenty, twenty-one, twenty-two, twenty-three and 
over produced a chi square value of 7.18, significant at . the .8452 
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TABLE 16 
NEWS ABOUT NATIONAL ISSUES--BY YEAR IN SCHOOL 
Freshman Sophomore Junior Senior Graduate 
Radio 1 • 4 0 1 5 1 
2. 36.4 0.0 9.1 45.5 9.1 
3. 3.9 0.0 1 .2 6.8 5.9 
4. 1 • 1 0.0 0.3 1 .4 0.3 
TV 1 • 73 63 53 49 11 
2. 29.3 25.3 21 .3 19.7 4.4 
3. 71 .6 75.0 65.4 67.1 64.7 
4. 20.4 17.6 14.8 13.7 3.1 
Print 1 • 25 21 27 19 5 
2. 25.8 21 .6 27.8 19.6 5.2 
3. 24.5 25.0 33.3 26.0 29.4 
4. 7.0 5.9 7.6 5.3 1 .4 
Column Total 102 84 81 73 17 
Percent Total 28.6 23.5 22.7 20.4 4.8 
1 • Count. 
2. Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 9.85649 with 8 degrees of freedom. 
Significance = 0.2752. 
Total responses = 357. 
level (See Table 17.). This is not sufficient to reject hypotheses 
4, 5, and 6 as they relate to national news: 
4. There is no difference based on age in the amount of 
usage of print media for news by SDSU students. 
5. There is no difference based on age in the amount of 
usage of radio for news by SDSU students. 
6. There is no difference based on age in the amount of 
usage of television for news by SDSU students. 
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Further chi square tests showed no significance for any of 
the three media at the .05 level. The attained value of chi square 
for radio was 3.90, significant at the .70 level, TV 1.21, signifi-
cant at the .98 level, and print 2.07, significant at the .95 level. 
This would sugges t that hypotheses 4, 5, and 6 cannot be rejected 
based on age as it relates to national news. 
A chi square test of the three media based on sex, male and 
female, produced a chi square value of 2.645 , significant at the 
.2664 level (See Table 18.). This is not sufficient to reject 
hypotheses 7, 8, and 9 as they relate to national news: 
7. There is no difference based on sex in the amount of 
usage of the print media for news by SDSU students. 
8. There is no difference based on sex in the amount of 
usage of radio for news by SDSU students . 
9. There is no difference based on sex in the amount of 
usage of television for news by SDSU students. 
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TABLE 17 
NEWS ABOUT NATIONAL ISSUES--BY AGE 
17 18 19 20 21 22 23+ 
Radio 1. 0 1 2 2 3 0 3 
2. 0.0 9.1 18.2 18.2 27.3 0.0 27.3 
3. 0.0 1.4 2.6 3.2 6.0 0.0 4.9 
4. 0.0 0.3 0.6 0.6 0.8 0.0 0.8 
TV 1. 3 52 59 41 31 22 41 
2. 1.2 20.9 23.7 16.5 12.4 8.8 16.5 
3. 75.0 72.2 76.6 66.1 62.0 68.8 67.2 
4. 0.8 14.5 16.5 11. 5 8.7 6.1 11.5 
Print 1. 1 19 16 19 16 10 17 
2. 1.0 19.4 16.3 19.4 16.3 10.2 17.3 
3. 25.0 26.4 20.8 30. 6 32.0 31.3 27.9 
4. 0.3 5.3 4.5 5.3 4.5 2.8 4.7 
Column 
'lbtal - 4 72 77 62 50 32 61 
Percent 
'lbtal 1.1 20.1 21.5 17.3 14.0 8.9 17.0 
1. Count. 
2. Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 7.18361 with 12 degrees of freedom . 
Significan ce = 0.8452. 
Total responses = 358. 
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TABLE 18 
NEWS ABOUT NATIONAL ISSUES--BY SEX 
Male Female 
Radio 1. 8 2 
2. 80.0 20.0 
3. 3.9 1.3 
4. 2 . 2 0.6 
TV 1. 146 103 
2. 58. 6 41.4 
3. 70.5 58.7 
4. 40. 9 28.9 
Print 1. 53 45 
2. 54.1 45.9 
3. 25.6 30.0 
4. 14.8 12 . 6 
Column Total 207 150 
Percent Total 58.0 42 .Q<J 
1. Count. 
2. Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 2.64536 with 2 degrees 
of freedom. 
Significance 0.2664. 
Total responses = 357. 
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Further chi square tests showed no significance for any of 
the three media at t h e .05 level. The attained value of chi square 
for radio was 1.99, significant at the .20 level, TV .043, significant 
at the .90 level, a nd print .612 significant at the .50 level. 
Hypotheses 7, 8, and 9 cannot be rejected based on sex as they relate 
to national news. 
A chi square test of the three media b a sed on residence, on-
campus and off-campus, produced a chi square value of 6.736, signifi-
cant at the .0345 level ( See Table 19.). This would appear sufficient 
to reject one or more of hypotheses 10, 11, and 12 as they relate to 
national news : 
10. There is no difference based on student's residence in 
the usage of the print medi a for news by SDSU studen ts . 
11. There is no difference based on student's residence in 
the usage of radio for news by SDSU students . 
12. The r e is no difference bas ed on student's r esidence in 
the usage of television for news by SDSU students . 
Further chi square tests showed no significance for any one 
of the three media a t the cOS level. The attained value of chi 
square for radio was 3.359, signif icant at the .10 level , TV 1.539, 
significant at the .30 level, and print 1.838, significan t at the .20 
level. This would ·uggest that, while a cumulative test 
of data 
shows a significant d eparture from independence and 
that some pattern 
of variation in use o f · media _for national news does 
exist bas ed on 
residence, no one med ia source shows sufficient variation to reach 
TABLE 19 
NEWS ABOUT NATIONAL ISSUES--BY RESIDENCE 
On campus 
Radio 1 . 3 
2. 27.3 
3. 1.5 
4. 0. 8 
TV 1. 145 
2. 58.7 
3 . 74.4 
4. 40.7 
Print 1. 47 
2. 48 .0 
3. 24.1 
4 . 13.2 
Column Total 195 
Percen t Total 
1 . Count . 
2 
54.8 
2 • Row percent . 
3 . Column percent. 















4 5 .2 
Chi square = 6.73607 with 2 degrees of 
freedom . 
Significa nce = 0.0345. 
Total responses = 356. 
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significance. Hypo theses 10, 11, and 12 cannot be rejected as they 
relate to national news. 
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A chi square test of the three media based on enrollment by 
college,, agricultural and biological sciences , arts and science, 
engineering, general r egistration , home economics, nursing, pharmacy, 
and graduate, produced a chi square value of 23.5238, significant at 
the .0523 level (See Table 20.). This is not sufficient to reject 
hypotheses 13, 14, and 15 as they relate to national news: 
13. There is no difference based on student enrollment by 
college in the usage of the print media for news by SDSU students. 
14. There is no difference based on student enrollment by 
college in the usage of radio for news by SDSU students. 
15. There is no difference on student enrollment by college 
in the usag_e of television for news by SDSU students . 
Further chi square tests showed no significance for any of 
the three medi a at the .05 level. The uttained value of chi square 
for radio was 9.727 , significant at the .30 level, TV 3.148 , 
significant at the .90 level, and print 10.649, significant at the 
.20 level. Hypotheses 13, 14, and 15 cannot be rejected based on 
enrollment by college as they relate to national news. 
Media Choice for International News 
The information collected by question seven examined patterns 
of student use of print, rad io , a nd television for international news. 
The results from the analysis of the information from question seven 
do not parallel the responses to question one . 
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TABLE 20 
NEWS ABOUT NATIONAL ISSUES--BY COLLEGE 
ABS A & S Engr GR H Ec Nurs Phar Grad 
Radio 1. 2 0 5 1 0 1 1 1 
2. 18.2 0.0 45.5 9.1 0.0 9.1 9.1 9.1 
3. 2.2 0.0 6.9 2.0 0.0 3.6 9.1 10.0 
4. 0.6 0.0 1.4 0 . 3 0.0 0.3 0 . 3 0.3 
TV 1. 66 41 53 34 18 24 8 5 
2. 26.5 16.5 21.3 13.7 7.2 9.6 3.2 2.0 
3. 71.0 58.6 73.6 68.0 75.0 85.7 72 .7 50.0 
4. 18.4 11.4 14.8 9.5 5.0 6.7 2.2 1.4 
Print 1. 25 29 14 15 6 3 2 4 
2. 25.5 29.6 14.3 15.3 6.1 3.1 2. 0 4.1 
3. 26.9 41.4 19.4 30.0 25.0 10.7 18.2 40.0 
4. 7.0 8.1 3.9 4.2 1.7 0.8 0.6 1.1 
Column 
Total 9.3 70 72 50 24 28 11 10 
Percent 
Total 26.0 19.6 20.1 14.0 6.7 7.8 3.1 2.8 
1. Count. 
2. Row percent . 
3. Column percent . 
4. Total percent. 
Chi square = 23. 52382 with 14 degrees of freedom . 
Significance = 0.0 523. 
Tbtal responses = 358. 
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Question seven on news about an international issue was 
divided into five contingency tables based on the appropriate set of 
demographic variables and the three media source variables. 
The use of the media for international news showed slight 
departure from independence across each o f the sets of demographic 
variables. Question seven of the survey produced the data for this 
area. The question asked, "If you wanted news about an international 
issue, such as relations between the United States and other countries, 
which one source would you turn to--rad io , TV or print?" A chi square 
test of patterns of use of the three media, radio, TV, and print, 
among students at the five class levels, fres hme n, sophomores , juniors, 
seniors, and graduates, produced a chi square value of 10.5526 , 
significant at the .2 284 level (See Table 21.). This is not sufficient 
to reject hypotheses 1, 2, and 3 as they relate to international news: 
1. There is no difference in the use of t he print media 
for news among fre s hmen, sophomores, juniors, seniors , or graduate 
students at SDSU. 
2. There is no difference in the use of radio for news 
among freshmen, sophomores, juniors, seniors, and graduate students 
at SDSU. 
3. There is no difference in the use of television for news 
among freshmen, sophomores, juniors, seniors, and gradua te students 
at sosu. 
Further ch i square tests showed no significance for any of 
the three media at the . 05 level . The attained value of chi square 
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TABLE 21 
NEWS ABOUT INTERNATIONAL ISSUES- -BY YEAR IN SCHOOL 
Freshma n Sophomore Jun i or Senior Graduate 
Radio 1 • 4 0 3 5 2 
2. 28.6 0.0 21 .4 35.7 14.3 
3. 3.9 0.0 3. 7 6.8 11 . 8 
4. 1 • 1 0.0 0. 8 1 .4 0.6 
TV 1 • 63 57 44 41 10 
2. 29.3 26 . 5 20.5 19.1 . 4.7 
3. 61 .8 67.9 54.3 56.2 58.8 
4. 17.6 16.0 12.3 11 • 5 2.8 
Print 1 . 35 27 34 27 5 
2. 27.3 21 . 1 26 .6 21 . 1 3.9 
3. 34.3 32 . 1 42.0 37.0 29.4 
4. 9.8 7.6 9 .5 7.6 1 .4 
Column Total 102 84 81 73 17 
Percent Total 28.6 23.5 22.7 2 0 . 4 4.8 
1. Count. 
2. Row percent . 
: ~ · 3. Column perce n t. 
4. Total percent . 
Chi square = 1 0.55260 with 8 degrees of fre e dom. 
Significance = 0. 2284 . 
TOtal respor s es = 3 57 . 
I 
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for radio was 7 .566, signi f i cant a t the .20 level. TV 1 527 · 'f' , • 1 S1gn1 1-
cant at the .90 level, and print 1.46, significant at the .90 level. 
Hypotheses l, 2, and 3 cannot be rejected based on grade as t h e y 
relate to international news . 
A chi square test of the three media based on age, seventeen, 
eighteen, nineteen, twenty, twenty-one , twenty-two, twenty-thr ee and 
over, produced a chi square val1e o f 8.35 , significant at the . • 7572 
level (See Table 22.) . Thi s is not s ufficient t o reject hypoth e ses 
4, 5, and 6 as they relate to international news: 
4. There is no difference based on age in the amount of 
usage of print media for news by SDSU students. 
5. There is no difference based on age in the amount of 
usage of radio f o r news by SDSU students. 
6. There is no difference based on ag e in the amount o f 
usage of tele vision for news by SDSU students. 
Further chi square tests showed no signi ficance for any of 
the three media at the .05 level. The attained value of chi s quare 
for radio was 5.023, significant at the .70 level , TV 1.591, signifi-
cant at the .98 level, and print 1.737, significant at the .95 level. 
Hypotheses 4, 5, a nd 6 cannot be rejected based on age as they 
relate to international news. 
A f h three med1
·a based on sex, male and 
chi square test o t e 
female, produced a chi square value of 2.1, significant at t h e .34 
level (See Table 23 . ) . This is not sufficient to reject .hypotheses 




NEWS ABOUT INTERNATIONAL ISSUES--BY AGE 
17 18 19 20 21 22 23+ 
Radio 1. 0 1 2 2 4 1 4 
2. 0. 0 7.1 14.3 14.3 28.6 7.1 28.6 
3. 0 .0 1.4 2.6 3.2 8.0 3.1 6.6 
4 . 0 .0 0.3 0.6 0.6 1.1 0.3 1.1 
TV 1 . 3 45 51 38 28 16 34 
2 . 1.4 20.9 23.7 17.7 13.0 7.4 15.8 
3. 75 . 0 62.5 66.2 61.3 56.0 50.0 55.7 
4 . 0.8 12.6 14.2 10.6 7.8 4.5 9.5 
Print 1. 1 26 24 22 18 16 23 
2. 0 .8 20. 2 18.6 17.1 14.0 11.6 17.8 
3. 25.0 36.1 31.2 35.5 36.0 46 .9 37.7 
4. 0.3 7.3 6.7 6.1 5.0 4.2 6.4 
Column 
Total ' 4 72 77 62 50 32 61 
Perce n t 
Total 1.1 20.1 21.5 17.3 14 .0 8.9 17.0 
1. Count . 
2. Row percent. 
3. Colurrm percent. 
4 . Total percent. 
Chi square = 8.35040 with 12 degrees of freedom. 
Significance = 0.757 2 . 
Total responses = 358. 
TABLE 23 
NEWS ABOUT INTERNATIONAL ISSUES--BY SEX 
Male Female 
Radio 1. 9 4 
2. 69.2 30.8 
3. 4.3 2.7 
4. 2.5 1.1 
TV 1. 129 86 
2. 60 .0 40.0 
3. 62.3 57.3 
4. 36.1 24.1 
Print 1. 69 60 
2. 53.5 46.5 
3. 33.3 40.0 
4 e 19.3 16.8 
Column Total 207 150 
Percent Total 58.0 42.0 
1 .. Count. 
2. Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 2.10377 with 2 degrees 
of freedom . 
Significance = 0.3493. 
Total responses = 357. 
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7 . There is no diffe rence based on sex in the amount o f 
usage o f the print media f o r news by SDSU students. 
8 . There is no difference based on sex in the amount o f 
usage o f r adio for news by SDSU students. 
9 . There is no difference ba s ed on sex in the amount o f 
usage o f televis ion f or news by SDSU students. 
Further chi square tests showed no significance for any o f 
the three media at the .05 level . The attained value of chi square 
for r ad io was . 675 , significant at the .5 0 level, TV .359, signifi-
cant a t the .90 leve l , and print 1.07, signi f i cant at the .70 level. 
HyPotheses 7, 8, and 9 cannot be rejected based on sex as they relate 
to international news. 
A c hi square test of the three media based on residence, on-
campus and _ off-campus, produced a chi square valu e of 4.37 , signifi-
cant a t the .1124 level (See Table 24 .). This is not sufficient to 
reject hypotheses 10, 11, and 12 as they relate to international 
news: 
10 . There is no difference based on student's residence in 
the usage o f the print media for news by SDSU students. 
11 . There is no difference based on student 's residence in 
the usage o f radio for news by SDSU students. 
12 . There is no d ifference based on student 's residence in 
the usage of television f or news by SDSU s t udents . 
Further chi square t ests showed no sig nif i cance for any of 
the three med ia at the .05 leve l. The a t tained value of chi square 
I 
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1 . Count. 
On campus 
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35 . 7 












2 . Row percent. 
3. Column percent. 















45 . 2 
Chi s quare = 4.37051 with 2 degrees of 
freedom. 
Significance = 0.1124. 




for radio was 2.053, significant at the .20 level, TV 1.315, signifi-
cant at the .30 level and print 1.003, significant at the .50 level. 
Hypotheses 10, 11, and 12 cannot be rejected based on residence as 
they relate to international news. 
A chi square test of the three media based on enrollment by 
'college, agricultural and biological sciences, arts and science, 
engineering, general registration, home economics, nursing, pharmacy, 
~ 
and graduate, produced a chi square value of 23.967 , significant at 
the .0462 level (See Table 25.). This is sufficient to .reject one 
or more of hypotheses 13, 14, and 15 as they relate to international 
news: 
13. There is no difference based on student enrollment by 
college in the usage of the print media for news by SDSU students. 
14~ There is no difference based on student enrollment by 
college in the usage of radio for news by SDSU students. 
15. There is no difference based on student en+ollment by 
college in the usage of television for news by SDSU students. 
Further chi square tests showed no significance for any of 
the three media at the .05 level. The attained value of chi square 
for radio was 6.486, significan t at the .50 level, TV 6.141, signifi-
cant at the .70 level, and print 11.341, significant at the .20 
level. This would suggest that, while a cumulative test of the data 
shows a significant departure from independence and that some 
pattern of variation in use of media for international news does 
exist based on enrollment, no one media source shows sufficient 
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TABLE 25 
NEWS ABOUT INTERNATIONAL ISSUES--BY COLLEGE 
ABS A & S Engr GR H Ec Nurs Phar Grad 
Radio 1. 2 2 5 1 0 2 1 1 
2. 14.3 14. 3 35.7 7.1 0. 0 14.3 7.1 7.1 
3. 2.2 2.9 6.9 2.0 0 .0 7.1 9.1 10.0 
4. 0.6 0.6 1.4 0.3 0. 0 0.6 0.3 0.3 
TV 1. 55 33 48 31 18 20 3 7 
2. 25.6 15.3 22.3 14.4 8 . 4 9.3 1.4 3.3 
3. 59.1 47.1 66.7 62.0 75.0 71.4 27. 3 70.0 
4. 15.4 9.2 13.4 8.7 5.0 5.6 0.8 2.0 
Print 1. 36 35 19 18 6 6 7 2 
2. 27.9 27.1 14.7 14.0 4.7 4.7 5.4 1.6 
3. 38.7 50.0 36.4 36.0 25.0 21.4 63.6 20.0 
4. 10.1 9.8 5.3 5.0 1. 7 1.7 2. 0 0.6 
Column 
Total 93 70 72 50 24 28 11 10 
Percent 
Total 26.0 19.6 20.1 14.0 6 . 7 7.8 3.1 2.8 
1. Count. 
2. Row percent. 
3. Column percent . 
4. Total percent. 
Chi square = 23.96747 with 14 degrees of freedom. 
Significance = 0.046 2 . 
Total responses = 358. 
I 
92 
variati on to reach significance. Hypotheses 13, 14, and 15 cannot be 
rejected as the y relate to international news. 
Student Assessme n ts o f Completeness, Balance, 
Believability, and Time Spent With Media 
The d ata gathered by questions two, three , eight, .nine, and ten 
examined p a tte r ns of student use of print , radio, and televisio n for 
completeness, balance, believability , and time spent with media . 
The findings from the analysis of t he data from ques tions two , three, 
eight, nine , and ten do not parallel the responses to question one . 
The student assessme nt of nted i a for most complete coverage of 
news showed no departure from independence across the set of 
demographi c variables. Question two of the survey produced the data 
.for this area. The question asked, "Which one source of news gives 
you the most complete coverage?" A chi square test of patterns of 
completeness o f coverage of the three media, radio, TV, and print , 
among students at the fiv e class levels, freshme n, sophomores, juniors , 
seniors, and g raduates, produced a chi s quare va lue of 15.26, sig nifi-
cant at the .0543 level (See Table 26.)o This is not sufficient 
to reject hypothesis 16 as it relates to assessment of completeness 
of news: 
16. There is no difference in student assessment of the 
completeness o f ne s coverage on radio, television, and print media 
among freshmen, sophomores, juniors, seniors, and graduate students . 
Further ch i square tests showed no significance for any of 




SOURCE WITH MOST COMPLETE COVERAGE--BY YEAR IN SCHOOL 
Freshman Sophomore Junior Senior Graduate 
Radio 1. 18 14 11 7 2 
2. 34.6 26.9 21.2 13.5 3.8 
3. 17.6 16.7 13.6 9.6 11.8 
4. 5.0 3.9 3 .1 2.0 0.6 
TV 1. 42 35 33 21 2 
2. 31.6 26.3 24.8 15.8 1.5 
3. 41.2 41.7 40 .7 28.8 11.8 
4. 11.8 9.8 9.2 5.9 0.6 
Print 1. 42 35 37 45 13 
2. 24.4 20.3 21.5 26.2 7.6 
·3. 41.2 41.7 45.7 61.6 76.5 
4. 11.8 .9;8 10.4 12.6 3.6 
Column Total 102 84 81 73 17 
Percent Total 28.6 23.5 22.7 20.4 4.8 
1. Count . 
2. Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 15.26084 with 8 degrees of freedom." 
Significance = 0.0543 . 
Tbtal responses = 375. 
I 
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for radio was 2.30, sign ificant at the .70 level, TV 5.501, signifi-
cant at the .30 level, and print 7.454, significant at the .20 level. 
Hypotheses 16 _cannot be rejected based on class level as it relates 
to assessment of completeness of news. 
The student as sessment of media related to balanced coverage 
of news showed no d eparture from independence across the set of 
demographic vari ables . Question three of the survey produced the 
data for this area . The question asked , "Which one source of news 
gives the most balanced coverage to all sides in its s tories--radio , 
TV, or print?" A chi square test of patterns of use of the three 
media, radio, TV, and print, among students at the five class levels, 
freshmen, sophomores, juniors, seniors, and graduates, produced a 
chi square value of 8.97, significant at the .3448 level (See Table 
27.). This is not sufficient to reject hypothesi s 17 as it relates 
to balance of news coverage : 
17. There is no difference in student assessment of the 
"balance" of news coverage on radio, television, and print media 
among freshmen, sophomores, juniors, seniors, and graduate students. 
Further chi square tests showed no significance for any of 
the three media at the .05 level. The attained value of chi square 
for radio was 1.462, significant at the .90 level, TV 4.876, signifi-
cant at the .50 level , and print 2.633, significant at the .70 
level. Th~s would suggest that hypothesis 17 cannot be rejected 




SOURCE WITH MOST BALANCED NEWS--BY YEAR IN SCHOOL 
Freshman Sophomore Junior Senior Graduate 
Radio 1. 10 8 7 9 3 
2. 27.0 21.6 18.9 24.3 8.1 
3. 9.8 9.5 8.6 12.3 17.6 
4. 2.8 2.2 2.0 2.5 0.8 
TV 1. 43 22 28 26 3 
2. 35.2 18.0 23.0 21.3 2.5 
3. 42.2 26.2 34.6 35.6 17.6 
4. 12.0 6.2 7.8 7.3 0.8 
Print 1. 49 54 46 38 11 
2. 24.7 27.3 23.2 19.2 5.6 
3. 48.0 64.3 56.8 52.1 64.7 
4. 13.7 15.1 12.9 10.6 3.1 
Column Total 102 84 81 73 17 
Percent Total 28.6 23.5 22.7 20.4 4.8 
1. Count. 
2. Row .percent . 
3. Column percent. 
4. Total percent. 
Chi square = 8.970 37 with 8 degrees of freedom. 
Significance = 0.3448. 
Total responses = 357c 
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The student as s essmen t of the media for believability of news 
showed some departure from i ndepe ndence across the set of demographic 
variables. Question eight of t h e survey produced the data for this 
area. The question a sked , "If the p r i nt media, radio, and TV had 
different versions of the same news e v e nt, which one source would 
you believe--radio, TV, or print ? .. A c hi square test of patterns of 
use of the three media, radio, TV, and print, among students at the 
five class levels, freshmen, sophomores, juniors, seniors, and 
graduates, produced a chi square value of 17.824, significant at the 
.0226 level (See Table 28.). This is sufficient to reject hypothesis 
18 as it relates to believability of news : 
18. There is no difference in student assessment in be-liev-
ability of news coverage on radio, television, and print media among 
freshmen, ~ophomores, juniors, seniors, and g raduate students. 
Further chi square tests showed no significance for any one 
of the three medi a a t the .05 level. The attained value of chi square 
for radio was 8.146 , significant at the .10 level, TV 5.412, signifi-
cant at the .30 level, and print 4.267, significant at the .50 level. 
This would sugges t that d i f fere nces in bel ievabili ty may exist among 
the media news sources, but that variation may no t be based on the 
demographic factor, class l eve l. 
The amount of time s pent with the· media s howed dependence for 
the demographic variabl e s. Que s tion n i ne of t he survey produced the 
data for this area. The ques tion as ked, uof all the tim~ you spend 




SOURCE WITH MOST CREDIBILITY--BY YEAR IN SCHOOL 
Freshman Sophomore Junior Senior Graduate 
Radio 1 • 8 9 3 10 4 
2. 23.5 26.5 8.8 29.4 11 .8 
3. 7.8 10.7 3.7 13.7 23.5 
4. 2.2 2.5 0.8 2.8 1 • 1 
TV 1 • 53 46 36 25 5 
2. 32.1 27.9 21 .8 15.2 3.0 
3. 52.0 54.8 44.4 34.2 29.4 
4. 14.8 12.9 1 0 .1 7.0 1 .4 
Print 1 0 41 29 42 38 8 
2. 25.9 18.4 26.6 24.1 5.1 
3. 40.2 34.5 51 .9 52.1 47.1 
4. 11 .5 8.1 11 .8 10.6 2.2 
Column Total 102 84 81 73 17 
Percent Total 28.6 23.5 22.7 20.4 4.8 
1 • Count . 
2. Row percent .. 
3~ Column percent . 
4. Total percent. 
Chi square = 17.82486 with 8 degrees of freedom. 
Significance = 0.0226 
Total respo1ses = 357. 
• 
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chi square test of patterns of use of the three media, radio, TV, 
and print, among students at the five class levels, freshmen , sopho-
mores, juniors, seniors, and graduates, produced a chi square value 
of 38.447, significant at the .000 0 l evel (See Table 29.). This is 
sufficient to reject h ypothesis 19 as i t relates to most time spent 
with media : 
19~ There is no difference in student assessment in the 
amount of time spent with radio, television , and print media among 
freshmen, sophomores, juniors , seniors, and graduate students. 
Further chi square tests .. ho·wed significance for both radio 
and print. The attained value of chj square for radio was 13.269 , 
significant at the .02 level, while print was 22.696, significant 
at the .001 level . The chi square value of TV was 2.482, significant 
at the .50 level . Hypothesis 19 can be rejected based on grade as 
it relates to most time spent with media. 
The assessment by students of least time spent ~ith a media 
source showed no departure from independence across the set of 
demographic variables. Question ten of the survey produced the data 
for this area. The questi on asked , "Of all the time you spend with 
the media, do you spend the least with radio, TV, or print?" A 
Ch; f t of least use of the three media , radio • square test o pa terns 
TV, and print, amo~ students at the five class levels, freshmen, 
sophomores, juniors, seniors, and graduates, produced a chi square of 
8.9265, significant at the .3485 level (See Table 30.). This follow-_. 




SOURCE MOST TIME SPENT WITH--BY YEAR IN SCHOOL 
Freshman Sophomore Jun i or Senior Graduate 
Radio 1 • 56 50 36 19 4 
2. 33.9 30.3 21.8 11.5 ~ 2 ... 4 
3. 54.9 59.5 44.4 26.0 23.5 
4. 15.7 14.0 10 .1 5.3 1.1 
TV 1. 36 23 32 29 5 
2. 28 .8 18.4 25 .6 23.2 -_-4 ·. 0 
3. 35.3 27.4 39.5 39.7 29.4 
4. 10.1 6.4 9.0 8.1 1.4 
Print 1. 10 11 13 25 8 
2. 14.9 16.4 19.4 37.3 11.9 
3. 9.8 13.1 16 .0 34.2 47.1 
4. 2.8 3.1 3.6 7.0 2.2 
Column Total 102 84 81 73 17 
Percent Tot-al 28.6 23.5 22.7 20.4 4.8 
1. Count. 
2. Row percent. 
3. Column percent. 
4. Total percent . 
Chi square = 38 .44708 with 8 degrees of freedom. 
Significance = 0.0000. 




SOURCE LEAST TIME SPENT WITH--BY YEAR IN SCHOOL 
Freshman Sophomore Junior Senior Graduate 
Radio 1. 23 21 24 28 6 
2. 22.5 20.6 23.5 27.5 5.9 
3. 22.5 25 .3 29 .6 38.4 35~3 
4. 6.5 5.9 6.7 7.9 1.7 
TV 1. 31 30 23 23 6 
2. 27.4 26.5 20 .4 20 .4 5.3 
3. 30.4 36.1 28 .4 31.5 35.3 
4. 8.7 8.4 6.5 6.5 1.7 
Print 1. 48 3 2 34 22 5 
2. 34.0 22.7 24 .1 15.6 3.5 
3. 47.1 38.6 42 .0 30.1 29.4 
4. 13.5 9.0 9.6 6.2 1.4 
Column Total 10 2 83 81 73 17 
Percent Total 28.7 23.3 22 .8 20.5 4.8 
1. Count . 
2. Row percent. 
3. Colur'nn percent. 
4. Total percent. 
Chi square = 8.92650 with 8 degrees of freedom . 
Significance = 0.3485. 
Total respo 1ses = 356. 
• 
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media source s is no t d e pe ndent on clas s level, even though c lass 
level and sele c tion of a media sour ce are dependent. Ti me s pent with 
the media of c hoice may be dependent o n c l a ss leve l, but time spent 
with those not chosen is inde pende nt o f class level . 
The a ssessment of the media for most comp lete coverage of 
news showed d ependence for the demographic variables. Question two 
of the survey produced the data for this a rea . The question a sked, 
"Which one source of n ews gives you the most complete coverage? " A 
chi square t est o f p atterns o f use of the thr ee med i a , radio, TV, 
and print, by enr o llment by colleg8, agricultural a nd biological 
sciences, arts and s c ience, engineering, general registration , home 
economics, nursing , pharmacy, and graduate , pr oduced a chi s q u are 
value of 37.31, sign ificant at the .0007 level (See Table 31. ). 
This is sufficient to reject hypothesis 20 as it relates to assess-
ment of complete ne ss of news: 
20. There i s no difference in student assessment of the 
completeness o f news coverage on radio, television , a nd print media 
based on the college the student. is enrolled in. 
Further chi square tests showed sig nificance for r adio . The 
attained value o f c hi square for radio was 23.179 , s ignificant at the 
.01 level. The chi square value of TV was 6.609, significant at 
the .50 level, and p rint was 7.523, significant at the .50 level. 
Hypothesis 20 c a n be rejec ted based o n e nrollment by college a s it 




SOURCE WITH MOST COMPLETE COVERAGE--BY COLLEGE 
ABS A & S Engr GR H Ec Nurs Phar Grad 
Radio 1. 9 3 8 10 9 9 2 2 
2. 17.3 5.8 15 . 4 19.2 17.3 17.3 3.8 3.8 
3. 9.7 4.3 11.1 20.0 37.5 32.1 18.2 20.0 
4. 2.5 0.8 2.2 2 .8 2.5 2.5 0.6 0.6 
TV 1. 39 25 30 21 6 10 1 1 
2. 29.3 18. 8 22.6 15.8 4.5 7.5 0.8 0.8 
3. 41.9 35.7 41.7 42 .0 25.0 35.7 9.1 10.0 
4. 10.9 7.0 8.4 5.9 1.7 2.8 0.3 0.3 
Print 1. 45 42 34 19 9 9 8 7 
2. 26.0 24. 3 19.7 11.0 5.2 5.2 4.6 4.0 
3. 48.4 60. 0 47.2 38.0 37.5 32.1 72.7 70.2 
4. 12.6 11.7 9.5 5.3 2.5 2.5 2.2 2.0 
Column 
Total 93 70 72 50 24 28 11 10 
Percent 
Total 26.0 19. 6 20. 1 14.0 6.7 7.8 3.1 2.8 
1. Count. 
2. Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 37.31052 with 14 degrees of freedom. 
Significance = 0.0007. 
Total responses = 358. 
• 
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The student assessment of the_ media for balanced coverage of 
news showed no departure from independence across the set of demo-
graphic variables. Question three of the survey produced the data 
for this area. The question asked, "Which one source of news gives 
the most balanced coverage of all sides in its stories--radio, TV, 
or print?" A chi square test of patterns of use of the three media, 
radio, TV, and print, by enrollment by college , agricultural and 
biological sciences, arts and science, engineering , general registra-
tion, home economics, nursing) pharmacy, and graduate, produced a chi 
square value of 17.771, significant at the .2174 level (See Table 
32.) This is not suff icient to reject hypothesis 21 as it relates 
to balanced coverage of news : 
21. There is no difference in student assessment of the 
"balance" of news coverage on radio, television, and print media based 
on the college the student is enrolled in. 
Further chi square tests showed no significance . for any of 
the three media at the .05 level. The attained value of chi square 
for radio was 9.313, significant at the .30 level, TV 4.284, signifi-
cant at the .80 level, and print 4.173, significant at the .80 level. 
Hypothesis 21 cannot be rej ected as it relates to balance of news 
coverage. 
The assessment of the media for believability of news showed 
no departure from independence across the set of demographic variables. 
Question eight of the survey produced the data for this area. The 




SOURCE WITH MOST BALANCED NEWS--BY COLLEGE 
ABS A & S Engr GR H Ec Nurs Phar Grad 
Radio 1. 8 5 8 5 2 6 0 3 
2. 21.6 13.5 21.6 13.5 5 .4 16. 2 0.0 8.1 
3. 8.6 7.1 ll.l 10.0 8.3 21. 4 0.0 30.0 
4. 2.2 1.4 2.2 1.4 0.6 1. 7 0.0 0.8 
TV 1. 35 23 22 18 11 10 1 2 
2. 28.7 18.9 18.0 14.8 9 .0 8 . 2 0.8 1.6 
3. 37.6 32. 9 30 . 6 36.0 45 .8 35 .7 9.1 20.0 
4. 9.8 6.4 6. 1 5.0 3.1 2.8 0.3 0.6 
Print 1. 50 4 2 42 27 11 12 10 5 
2. 25.1 21.1 21.1 13 .6 5.5 6.0 5.0 2.5 
3. 53.8 60.0 58.3 54.0 45. 8 42.9 90.9 50.0 
4. 14.0 11.7 11.7 7.5 3 .1 3.4 2.8 1.4 
Column 
Total 93 70 72 50 24 28 11 10 
Percent 
Total 26.0 19.6 20.1 14.0 6.7 7 .8 3.1 2.8 
1. Count. 
2. Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 1 7 . 77103 with 14 degrees of freedom. 
Significance = 0.2174. 
Total responses = 358. 
• 
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versions of the same news e vent, which one source would you believe--
radio, TV, or print?" A chi square tes t of patterns of use of the 
three media, rad io, TV, and print , by enrollment by college, 
agricultural and biological sciences, arts and science , engineering, 
general registration, home economics, nursing, pharmacy , and graduate, 
produced a chi square value of 18.356, significant at the .1910 
level (See Table 33 .). This is not sufficient to reject hypothesis 
22 as it relates to believa :lity · f news: 
22. There is no diffe once in student assessment in believ-
ability of news coverage on radi o, television, and print medi a based 
on the college the student is enrolled in. 
Further chi square tests showed no significance for any of 
the three media at the .05 level. The attained value of chi square 
for radio ~as 10.936, significant at the .20 level, TV 3.595, 
significant at the .90 Jevel, and print was 3.826, significant at 
the .80 level. Thi s would suggest that hypothesis 22 cannot be 
rejected based on enrollment by college as i relates to believ-
ability of news . 
The student assessment of amount of time with each media 
showed dependence based on college of enrollment for the demographic 
variable. Question nine of the survey produced the data for this 
area. The ques tion asked, "Of all the time you spend with the media, 
do you spend the most with radio, TV, or print?" A chi square test 
of patterns of use of the three media, r adio , TV, and print , by 




SOURCE WITH MOST CREDIBILI TY--BY COLLEGE 
ABS A & S Engr GR H Ec Nurs Phar Grad 
Radio 1. 7 4 8 3 2 6 1 3 
2. 20.6 11. 8 23.5 8.8 5.9 17.6 2.9 8.8 
3. 7.5 5.7 11.1 6 . 0 8.3 21.4 9.1 30.0 
4. 2.0 1.1 2.2 0 .8 0.6 1.7 0.3 0.8 
TV 1. 39 34 34 26 13 14 3 2 
2. 23.6 20. 6 20.6 15.8 7.9 8.5 1.8 1.2 
3. 41.9 48. 6 47.2 52.0 54.2 50.0 27.3 20.0 
4. 10.9 9.5 9.5 7.3 3.6 3.9 0.8 0.6 
Print 1. 47 32 30 21 9 8 7 5 
2. 29.6 20.1 18.9 13.2 5.7 5.0 4.4 3.1 
3. 50.5 45. 7 41.7 42.0 37.5 28.6 63.6 50.0 
4. 13.1 8.9 8.4 5.9 2.5 2.2 2.0 1.4 
Column 
Total 93 70 72 50 24 28 11 10 
Percent 
Total 26.0 19.6 20.1 14.0 6.7 7.8 3.1 2.8 
1. Count. 
2. Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 18. 35677 with 14 degrees of freedom . 
Signif icance = 0.1910 . 
Total responses = 358. 
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and science, engineering, general reg istration, home economics, 
nursing, pharmacy, and graduate, produced a chi square value of 
35.35486, significant at the .0013 level (See Table 34.). This is 
sufficient to reject hypothesis 23 as it relates to most time spent 
with media: 
23. There is no difference in student assessment in the 
amount of time spent with radio, television_, and print media based 
on the college the student is enrolled in. 
Further chi square tests showed significance for time spent 
with print . The attained value of chi square for print was 15.125, 
significant at the .05 level. The chi square value for radio was 
11.266, significant at the .20 level, and TV 8 . 964 , significant at 
the .30 level. This would suggest that hypothesis 2 3 can be rejected 
based on enrollment by college as it relates to most time spent with 
the media. 
The student assessment of least time spent with media showed 
no departure from independence across the set of demographic 
variables. Question ten of the survey produced the data for this 
area. The question asked, "Of all the time you spend with the media, 
do you spend the least with radio, TV, or print?" A chi square test 
of student assessment of least time spent with each of the three 
media, radio, TV, and print, by enrollment in a college, agricultural 
and biological sciences, arts and science, engineering, general 
registration, home economics, nursing, pharmacy, and graduate, 
produced a chi square value of 16.6243, significant at the .2768 
108 
TABLE 34 
SOURCE MOST TIME SPENT WITH--BY COLLEGE 
ABS A & S Engr GR H Ec Nurs Phar Grad 
Radio 1. 34 25 32 27 15 20 8 4 
2. 20.6 15.2 19.4 16.4 9.1 12.1 4.8 2.4 
3. 36.6 35. 7 44 .4 54.0 62.5 71.4 72.7 40.0 
4. 9.5 7.0 8.9 7 . 5 4.2 5.6 2.2 1.1 
TV 1. 39 23 33 14 7 6 1 2 
2. 31.2 18.4 26.4 11 .2 5.6 4.8 0.8 1.6 
3. 41.9 32.9 45 .8 28.0 29.2 21. 4 9.1 20.0 
4. 10.9 6.4 9.2 3.9 2.0 1. 7 0.3 0.6 
Print 1. 20 22 7 9 2 2 2 4 
2. 29.4 32.4 10.3 13.2 2.9 2.9 2.9 5.9 
3. 21.5 31.4 9.7 18.0 8.3 7.1 18.2 40.0 
4. 5.6 6.1 2.0 2.5 0.6 0.6 0.6 1.1 
Column 
Total 93 70 72 50 24 28 11 10 
Percent 
Total 26.0 19. 6 20 . 1 14.0 6.7 7.8 3.1 2.8 
1. Count. 
2. Row percent. 
3. Column percent. 
4. Total percent . 
Chi square = 35.35486 with 14 degrees of freedom. 
Significance = 0.0013 . 
TOtal responses = 358. 
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level (See Table 35.). This follow-up question suggests that student 
variation in the rejection of the media sources is not dependent on 
enrollment by college, even though enrollment by college and selection 
of a media source are dependent. Time spent with the media by choice 
may be dependent on enrollment by college, but time spent with those 
not chosen is independent of enrollmen t by college as it relates to 
least time spent with media . 
The media source regarded as having the: most complete coverage 
of news showed no departure from independence related to student age 
as a demographic variable. Questi on two of the survey produced the 
data for this area. The question asked, "Which one source of news 
gives you the most complete coverage?" A chi square test of patterns 
of use of the three media, radio, TV, and print, by age, seventeen, 
eighteen, ~ineteen, twenty, twenty- one, twenty-two, twenty-three and 
over, produced a ch i square value of 17.291, significant at the .1389 
level (See Table 36.). This is not sufficient to rejec~ hypothesis 
24 as it relates to assessment of completeness of news: 
24. There is no difference in student assessment of the 
completeness of news coverage on radio, televi sion, and print media 
based on age. 
Further chi square tests showed no significance for any of 
the three media at the .05 levelc The attained value of chi square 
for radio was 10.332, significant at the .20 level, TV 2.88, signifi-




SOURCE LEAST TIME SPENT WITH--BY COLLEGE 
ABS A & S Engr GR H Ec Nurs Phar Grad 
Radio 1. 32 22 25 13 5 3 0 2 
2. 31.4 21. 6 24. 5 12 .7 4.9 2.9 0.0 2.0 
3. 34.8 31. 4 34 . 7 26. 0 20.8 10.7 0.0 20.0 
4. 9.0 6.2 7.0 3.6 1.4 0.8 0.0 0.6 
TV 1. 26 22 18 17 11 10 6 4 
2. 22.8 19. 3 15.8 14 . 9 9.6 8.6 5.3 3.5 
3. 28.3 31.4 25.0 34 . 0 45.8 35 .7 54.5 40.0 
4. 7.3 6. 2 5.0 4 . 8 3.1 2.8 1.7 1.1 
Print 1. 34 26 29 20 8 15 5 4 
2. 24.1 18. 4 20.6 14.2 5.7 10.6 3.5 2.8 
3. 37.0 37.1 40.3 40.0 33.3 53.6 45.5 40.0 
4. 9.5 7.3 8 . 1 5.6 2.2 4.2 1.4 1.1 
Column 
Total 92 70 72 50 24 28 11 10 
Percent 
Total 25.8 19. 6 20.2 14.0 6 . 7 7.8 3.1 2.8 
1. Count. 
2. Row percent $ 
3. Column perce nt . 
4. Total percent. 
Chi square = 16. 6 24 30 with 14 degrees of freedom. 
Significance = 0.2 768 e 




SOURCE WITH MOST COMPLETE COVERAGE--BY AGE 
17 18 19 20 21 22 23+ 
Radio 1. 0 11 18 10 8 2 3 
2. 0.0 21.2 34.6 19 .2 15.4 3.8 5.8 
3. 0.0 15.3 23.4 16.1 16.0 6.3 4.9 
4. 0.0 3.1 5.0 2.8 2.2 0.6 0.8 
TV 1. 2 29 29 23 13 15 22 
2. 1.5 21.8 21.8 17.3 9.8 11.3 16.5 
3. 50.0 40.3 37.7 37.1 26.0 46.9 36.1 
4 . 0.6 8.1 8.1 6.4 3.4 4.2 6.1 
Print 1. 2 32 30 29 29 15 36 
2. 1.2 18. 5 17.3 16. 8 16.8 8.7 20.8 
3. 50.0 44.4 39.0 46 . 8 58.0 46.9 59.0 
4. 0.6 8.9 8.4 8.1 8.1 4.2 10.1 
Column 
Total 4 72 77 62 50 32 61 
Percent 
Total 1.1 20.1 21.5 17.3 14.0 8.9 17.0 
1. Count . 
2. Row percent. 
3. Column percent o 
4. Total percent . 
Chi square = 17 .29193 with 12 degrees of freedom . 
Significance = 0.1389. 
Total respon ses = 358. 
• 
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Hypothes is 24 cannot be rejected based on age as it relates to assess-
ment of completeness of news. 
The assessment of the media for balanced coverage of news 
showed no departure from independence a cross the set of demographic 
variables. Ques tion th ee of the survey produced the data for this 
area. The question asked, 11 \vnich one source of news gives the most 
balanced coverage to all sides in its stories--radio, TV, or print?" 
A chi square test of patter ns of use of the t hree media, radio, TV, 
and print, by age , seventeen, etqht.een, nine teen, twenty, twenty-one, 
twenty-two, twenty-three and over, produced a chi square value of 
12.178, significant at the .4314 level (See Table 37. ). This is not 
sufficient to reject hypothesis 25 as it relates to balanced coverage 
of news: 
25. There is no difference in student assessment of the 
"balance" of news coverage on radio, television , and print media 
based on age. 
Further ch i square tests showed no significance for any of 
the three media at the .05 levelc The attained value of chi square 
for radio was 5.054, significant at the .70 level , TV 4.996, signifi-
cant at the .70 level, and print 2.128, signi f icant at the .98 level. 
Hypothesis 25 cannot be rejected based on age as it relates to 
balanced coverag of news. 
The student asses sment of media for believability of news 
showed no departure from independence based on age a s a demographic _. 




SOURCE WITH MOST BALANCED NEWS--BY AGE 
17 18 19 20 21 22 23+ 
Radio 1. 1 7 9 7 8 1 4 
2. 2.7 18.9 24.3 18 .9 21.6 2.7 10.8 
3. 25.0 9.7 11.7 11.3 16. 0 3.1 6.6 
4. 0.3 2.0 2.5 2.0 2 .2 0.3 1.1 
TV 1. 1 27 28 23 11 15 17 
2. 0.8 22.1 23.0 18.9 9. 0 1 2.3 13.9 
3. 25.0 37.5 36.4 37 .1 22.0 46.9 27.9 
4. 0. 3 7.5 7.8 6.4 3.1 4.2 4.7 
Print 1. 2 38 40 32 31 16 40 
2. 1.0 19.1 20.1 16.1 15.6 8.0 20.1 
3. 50.0 52.8 51.9 51.6 62.0 so.o 65.6 
4. 0.6 10.6 11.2 - 8.9 8.7 4.5 11.2 
Column 
Total · 4 72 77 62 50 3 2 61 
Percent 
Total 1.1 20.1 21.5 17.3 14 .0 8.9 17.0 
1. Count. 
2. Row p ercent. 
3. Column percent. 
4. Total percent. 
Chi square = 12.17864 with 12 degrees of freedom . 
Significance = 0.4314. 
Total responses 358. 
-
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area. The question asked, "If the print media, radio, and TV had 
different vers ions of the same news event , which one source would 
you believe--radio, TV, o r p rint?" A chi square test of patterns 
o~ use of the three media , rad i o , TV, a nd print, by age, seventeen, 
eighteen, nineteen, twenty , twenty-one , twenty-two, twenty-three 
and over, produced a chi squ~re value of 11.01 , significant at the 
.5279 level (See Table 38 . ). Th is ·s not sufficient to reject 
hypothesis 26 as i t r elates to b~ljevabili ty of news: 
26. Ther e is no difference i n s tudent assessment in believ-
ability of news coverage o n radi ·), televis ion , and print media based 
on age. 
Further chi squa r e tests s howed no s i gnificance for any of the 
three media at the . 0 5 l evel. 'l'he atta ined value of chi square for 
radio was ~.048, s ignificant at the .70 leve l, TV 2.269 , significant 
at the .90 level, and print 3. 694, significant at the .80 level. 
Hypothesis 26 canno t b e rejected based on age as i t rela.tes to believ-
ability of news . 
The assessment of most time spent with media s ou rces showed 
dependence based on ag e as a demographic v a riable. Ques tion nine of 
the survey produced the d ata for this area. The question asked, "Of 
all the time you spend with the med ia , do you spend the most with radio, 
TV, or print?" A chi s q uare test of patterns of use of t he three 
media, radio, TV, and pr i nt , by age, seventee n, eighteen, nineteen, 
twenty, twenty-one, twenty- t wo, twe nty-three and over, produced a chi -· 





SOURCE WITH MOST CREDI BILITY--BY AGE 
17 18 19 20 21 22 23+ 
Radio 1. 1 5 10 4 6 1 7 
2. 2.9 14.7 29 .4 11.8 17.6 2.9 20.6 
3. 25.0 6.9 13.0 . 6.5 12.0 3.1 11.5 
4. 0. 3 1.4 2.8 1 .1 1.7 0.3 2.0 
TV 1. 2 36 41 28 21 14 23 
2. 1.2 21.8 24.8 17.0 12.7 8.5 13.9 
3. 50.0 50.0 53.2 45.2 42.0 43.8 37.7 
4. 0.6 10.1 11.5 7.8 5. 9 3.9 6.4 
Print 1. 1 31 26 30 23 17 31 
2. 0.6 19.5 16.4 18.9 14.5 10.7 19.5 
3. 25.0 43.1 33.8 48.4 46.0 53.1 50.8 
4. 0.3 8.7 7 .3 8.4 6.4 4.7 8.7 
Column 
Total 4 72 77 62 50 32 61 
Percent 
Total 1.1 20.1 21.5 17.3 14.0 8.9 17.0 
1. Count. 
2. Row percent. 
3. Column percent. 
4. Total percentc 
Chi square 11.01187 with 12 degrees 
of freedom. 
Significan e = 0.5279. 




SOURCE MOST TIME SPENT WITH--BY AGE 
17 18 19 20 21 22 23+ 
Radio 1. 0 42 50 32 19 9 13 
2. 0 .0 25.5 30.3 19. 4 11.5 5 .5 7.9 
3. 0 .0 58.3 64.9 51 .6 38.0 28.1 21.3 
4. 0 .0 11.7 14.0 8 .9 5.3 2.5 3.6 
TV 1 . 2 24 19 21 17 16 26 
2. 1.6 19.2 15.2 16 . 8 13.6 12.8 20.8 
3. 50.0 33.3 24.7 33.9 34.0 50.0 42.6 
4. 0.6 6.7 5.3 5.9 4.7 4.5 7.3 
Print l. 2 6 8 9 14 7 22 
2. 2.9 8.8 11.8 13.2 20.6 10.3 32.4 
3. 50 .0 8.3 10.4 14.5 28.0 21.9 36.1 
4 . 0.6 1.7 2.2 2.5 3.9 2. 0 6.1 
Column 
Total 4 72 77 62 50 32 61 
Percent 
Total 1.1 20.1 21.5 17.3 14 .0 8.9 17.0 
1. Count . 
2. Row percent. 
3. Column percent. 
4. Total percent. 
Chi square = 49.00754 with 12 degrees of freedom. 
Significance = 0.0000. 
Total responses = 358. 
-
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This is sufficient information to reject hypothesis 27 as it relates to 
most time spent with the media: 
27. There is no difference in student assessment in the amount 
of time spent with radio, television, and print media based on age. 
Further chi square tests showed significance for both radio and 
print. The attained chi square value for radio was 21.60, significant 
at the . 01 level, and print was 21.623, significant at the .01 level. 
The chi square level for TV was 5.779, significant at the .50 level. 
This would suggest hypothesis 27 can be rejected based on age as it 
relates to most time spent with media. 
The assessment of least time spent with media showed dependence 
for the demographic variables o Question ten of the survey produced 
the data for this area . The question asked, "Of all the time you spend 
with the media, do you spend the least with radio, TV, or print?" 
A chi square test of patterns of use of the three media, radio, TV, 
and print, by age, seventeen , eighteen, nineteen, twenty, twenty-one, 
twenty-two, twenty-three and over, produced a chi square value of 
24.02, significant at the .0202 level (See Table 40.). This is 
sufficient to re ject hypothesis 27 as it relates to least time spent 
with the media: 
27. There is no difference in student assessment in the amount 
of time spent with radio, television, and print media based on age. 
Further chi square tests showed no significance for any one 
of the three media at the .05 level ~ The attained chi square value 




SOURCE LEAST TIME SPENT WITH--BY AGE 
17 18 19 20 21 22 23+ 
Radio 1. 2 11 17 16 19 11 26 
2. 2.0 10.8 16.7 15.7 18.6 10. 8 25.5 
3. 50.0 15.5 22 . 1 25.8 38.0 34 .4 42.6 
4. 0.6 3 .. 1 4.8 4.5 5.3 3 .1 7.3 
TV 1. 2 23 30 16 17 10 16 
2. 1.8 20.2 26.3 14.0 14.9 8.8 14.0 
3. 50.0 32.4 39.0 25.8 34.0 31.3 26.2 
4. 0.6 6.4 8.4 4.5 4.8 2.8 4.5 
Print 1. 0 37 30 30 14 11 19 
2. 0.0 26.2 21.3 21 .3 9.9 7.8 13.5 
3. 0.0 52.1 39.0 48.4 28.0 34.4 31.1 
4 . 0.0 10.4 8.4 8.4 3.9 3.1 5.3 
Column 
Total 4 71 77 62 50 32 61 
Percent 
Total 1.1 19.9 21.6 17.4 14.0 9.0 17.1 
1. Count. 
2. Row percent . 
3. Column percent . 
4. Total percent. 
Chi square = 24.020 23 with 12 degrees of freedom. 
Significance = 0.0202. 
Total responses = 357. 
-
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significant at the . 90 level, a nd print 8.65, significant at the .20 
level. This would sugges t that the variation from independence does 
not result from the demograph ' c variables as they relate to any one 
media news source. 
The asses s ment of the media for mos t complete coverage of news 
showed dependence based on ~;ex as a demographic variable. Question 
two of the survey produced the data for t his area. The question 
asked, "Which one source of news gives you the most complete coverage?" 
A chi square test of patterns of use of the three media, radio, TV, 
and print, by sex, mal e and female, produced a chi square value of 
9.651, significant at the .0080 level (See Table 41.). This is 
sufficient to re ject hypothesis 28 as it relates to assessment of 
completeness of news : 
28~ There is no difference in student assessment of the 
completeness of n ews coverage on radio, television, and print media 
based on sex. 
Further chi square tests showed significance for radio. The 
attained chi square value for radio was 8.134, significant at the .01 
level. The chi square value for TV was .256, significant at the .20 
level, and print 1.261, significant at the .30 level . This would 
suggest that hypothesis 28 can be rejected based on sex as it relates 
to assessment of c mpletenes s of news. 
The student as sessment of the media for balanced coverage of 
news showed no departure from independence across the set of demo-
graphic variables. Question three of the survey produced the data for 
-
TABLE 41 
SOURCE \-lITH MOS1' COMPLETE COVERAGE--BY SEX 
Male Female 
Radio 1 . 20 32 
2. 38.5 61.5 
3. 9.7 21.3 
4 . 5.6 9.0 
TV l. 80 53 
2. 60.2 39.8 
3. 38.6 35.3 
4. 22.4 14.8 
Print 1. 107 65 
2 .. 62.2 37.8 
3. 51.7 43.3 
4 .. 30.0 18.2 
Column Total 207 150 
Percent Total 58.0 42.0 
1. Count. 
2. Row percent. 
3. Column percent. 
4 . Total percent. 
Chi square = 9.65146 with 2 degrees 
of freedom. 
Significance = 0.0080 . 
Tota l responses = 357. 
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this area. The ques tion asked, "Which one source of news gives the 
most balanced coverage t o al l sides in i t s stories--radio, TV, or 
print?" A chi square test of patterns of use of the three media, 
radio, TV, and print, by sex, male a nd female, produced a chi square 
value of 1.479, significant at the .147 72 level (See Table 42.). This 
is not sufficie n t to reject hypothesis 29 as i t relates to balanced 
coverage of news: 
29. There is no difference ln student assessment of the 
"balance" of n e ws coverage on radio, television, a nd print media based 
on sex. 
Further chi square tests showed no significance for any of the 
three media at the .05 level. The attained value of chi square for 
radio was .668, significant at the .50 level, TV .25 2 , significant at 
the .70 le~el, and print .559, significant at the .5 0 l evel. 
Hypothesi s 29 c annot be rejected based on sex as it relates to balanced 
coverage of n e ws. 
The assessment of the media for believability of news showed 
no departure from independence across the set of demographic variables. 
Question eight of the survey produced the data for t his area. The 
question asked, "If the print media, radio, and TV had different 
versions of the same news event, which one source would you believe--
radio, TV, or prin ?" A chi square test of patterns o f assessment of 
believability of the three media, radio, TV , and print, by sex, male 
and female, produced a chi square o f . 279 , significant at. the .8697 
• 
TABLE 42 
SOURCE WITH MOST BALANCED NEWS--BY SEX 
Male Female 
Radio 1. 19 18 
2. 51.4 48.6 
3e 9.2 12.0 
4. 5.3 5.0 
TV 1. 68 54 
2. 55.7 44.3 
3. 32 .9 36.0 
4. 19.0 15.1 
Print 1. 120 78 
2. 60.6 39.4 
3. 58.0 5 2 .0 
4. 33.6 21 .8 
Column To ·tal 207 15 0 
Percent Total 58.0 42 .0 
1. Count. 
2 • Row percent . 
3. Column percent. 
4. Total percente 
Chi square = 1.47955 with 2 degree s 
of freedom. 
Significance = 0.4772. 




level (See Ta b le 43. ). This is not sufficient to reject hypothesis 
30 as it relates to b e lievability of news : 
30. There is no diff e rence in stud ent assessme nt in believ-
ability of news coverage on radio, television, and print media based 
on sex. 
Further chi s qua r e t ests s howed no significance for any of 
· the three med ia at the .0 5 level . The attained value of chi square 
for radio was .062, significan at the .90 level, TV .070, signifi-
cant at the .80 level, a nd print .148, significant at t he .80 level. 
This would suggest that hypothesis 3 0 cannot be rejected b ased on sex 
as it relates to bel ievability of news . 
The student as sessme nt of mo s t time spent with each media 
news source showed depe ndence f o r sex on respondent as a demographic 
variable. .Question n i n e of the s urvey produced the data f or this 
area. The question asked , "Of all t h e t i me you spend with t he media, 
do you spend the most wi t h radio , TV, or print?" A chi .s quar e test 
of patterns o f time spent wi th e ach of the three media, rad i o, TV, 
.. and print, by sex, male and female, produced a chi square value of 
16.878, signif icant at the .0002 level (See Table 44.). This is 
sufficient to r eject hypothesis 31 as it relates to most time spent 
With media: 
31. There is no difference in student assessment i n the 




SOURCE WITH MOST CREDIBILITY--BY SEX 
Male Female 
Radio 1. 19 15 
2. 55.9 44.1 
3. 9.2 10.0 
4. 5.3 4.2 
TV 1. 94 71 
2. 57 .0 43.0 
3. 45 .4 47.3 
4. 26.3 19.9 
Print 1. 94 64 
2. 59.5 40.5 
3. 45.4 42.7 
4. 26 .3 17.9 
Column Total 207 150 
Percent Total 58.0 42.0 
1. Count. 
2. Row percent. 
3. Col umn percent. 
4. Total percent. 
Chi square= 0.27913 with 2 degrees 
of freedom. 
Significance = 0.8697. 

































Co 1 umn To tal 207 
Percent Total 58.0 
1. Count . . 
2. Row percent. 
3. Column percent. 













6 . 2 
1 50 
4 2.0 
Chi square = 16.87804 with 2 degree s 
of freedom. 
Significance = 0.0002. 




Furt her c hi square tests showed s ignificance for both radio 
and TV. The attained chi square value for radio was 9.123, signifi-
cant at the .01 level, and TV was 5.148, significant at the .05 level. 
The attained chi square val··e for print was 2 .607, significant at the 
.20 level. This wou ld s uggest that hypothesis 31 can be rejected 
based on sex as it relate;:, to most time s pent with media. 
The student assessment of least time s pent with the media 
showed depe ndence based on sex of respondent a s a d emographic variable. 
Question t en o f the survey produced the data for this area. Question 
ten asked, "Of all the time you spend with the media , d o you spend 
the least with radio, TV 1 or print?" A chi square test o f patterns 
of use of the three media, radio, TV, and print , by sex , male and 
female, produced a chi square value of 14.6792, s i gn i ficant at the 
.0006 level (See Tabl e 45.). This is sufficient t o reject hypothesis 
31 as it re lates to least time spent with media: 
31. There is no difference in student assessment i n the 
amount of time spent with r adio, television, and print media based 
on sex. 
Further c h i square tests showed significance f or both radio 
and TV. The attained chi square value for radio was 8.695, signifi-
cant at the .01 l evel, and TV was 5.87, significant at the .02 level. 
The attained chi square value for print was .115, significant at the 
.80 level. This would suggest that hypothesis 31 can be re jected 




SOURCE LEAST TIME SPENT WITH--BY SEX 
Male Female 
Radio 74 28 
2~ 72 .5 27.5 
3. 35 .7 18.8 
4 .. 20.8 7.9 
TV 1. 53 60 
2. 46.9 53.1 
3. 25.6 40.3 
4. 14.9 16.9 
Print 1. 80 61 
2. 56.7 43 .3 · 
3. 38 . 6 40.9 
4. 22.5 17.1 
Column .Total 207 149 
Percent Total 58.1 41.9 
1. Count . 
2e Row percent. 
3 .. Column percent. 
4. Total percent. 
Chi square = 14.67921 with 2 degrees 
of freedom . 
Significance = 0.0006. 
Total responses = 356. 
• 
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The student a ssessme nt o f the media for most complete coverage 
of news showed dependenc e across the set of demographic variables . 
Question two of the s urvey produced the data for this area. The 
question asked, "Which one source of news gives you the most complete 
coverage?" A ch i squure test of student responses on completeness of 
coverage of the three media, radio , TV, and print, by residence, on-
campus and off-campus, produced a chi square value of 15.625, signifi-
cant at the .0004 level {See Tuble 46.). This is sufficient to reject 
hypothesis 32 as it relates to assessmen t of completeness of news: 
32. There is no d "fference i n s tudent assessment of the 
completeness of news coverage on radio , television , and print media 
based on residence. 
Further chi s quare tes t s showed significance for radio and 
print. The attained chi square for radio wa s 5.631 , significant at 
the .02 level, and p rint was 7.361, significant at the .01 level. 
The chi square value for TV was 2.633, sign i f i cant at the .20 level. 
Hypothesis 32 can be r ejected based o n residence as it relates to 
assessment of completeness o f news. 
The assessment of the media for balanced coverage of news 
showed no departure from indepe ndence based on residence as a demo-
graphic variable. Question three o f the survey produced the data for 
this area. The qu stion asked, "Which one source of news gives the 
most b 11 S 1
.des 1·n its stories--radio, TV, or a1anced coverage to a 
print?" A chi square test of patterns of use of the three media, 
and off-campus , produced 
radio, TV, and print, by residence, on-campus 
• 
TABLE 46 































2. Row percent. 
3c Column percent. 
















chi square = 15.62560 with 2 degrees of 
freedom. 
Significance = 0.0004. 




a chi square value of 1.30, significant at the .5212 level (See Table 
47.). This is no t sufficient to reject hypothesis 33 as it relates to 
balanced coverage of news : 
33. There is no difference in student assessment of the 
"balance" of news coverage on radio, televis ion, and print media based 
on residence. 
Further chi square tests showed no significance for any of the 
three media at the .05 .level. The attained value of chi square for 
radio was .815, significant ~ t the .50 level, TV .468 , significant at 
the .50 level, and print .020 , sjgnificant at the .90 level. Hypoth-
esis 33 cannot be rej ected based on residence as it relates to balanced 
coverage of news . 
The assessment of the media for believability of news showed 
no departure from independence based on residence as a demographic 
variable. Que stion eight of the survey produced the data for this 
area. The question asked, "If the print media, radio , and TV had 
different vers ions of the same news event , which one source would you 
believe--radio, TV, or print?" A chi square test of patterns of use 
of the three med ia, radio, TV, and print, by residence, on-campus 
and off-campus , produced a chi square value of 3.836, significant 
at the .11469 level (See Table 48.). This is not sufficient to reject 
hypothesis 34 as it relates to believability of news: 
34. There is no difference in student assessment in believ-
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Chi square= 1.30330 with 2 degrees of 
freedom . 
Significance = 0.5212. 




































2. Row percent. 
3 . Column percent. 
















Chi square = 3.83658 with 2 degrees of 
freedom . 
Significance = 0.1469. 




Further chi square tests showed no significance for any of the 
three media at the .05 l evel . The attained value of chi square for 
radio was .313, significant a t the .70 level , TV 2.069, significant 
at the .20 level, and print 1 .454, s ignificant at the .30 level. This 
would suggest that hypo\ .. hesis 34 cannot be rejected based on residence 
as it relates to bel ievability o f news . 
The assessment of most time spent with media showed dependence 
based on residence as a d emographic variable. Question nine of the 
survey produced the dat.a for this a rea. The question asked, "Of all 
the time you spend with the media, do you spend the most with radio, 
TV, or print? " A chi square test of patterns of use of the thre-e 
media, radio, TV, and print, by residence , on-campus and off-campus, 
produced a chi square value 29.75255, significant at the .0000 level 
(See Table . 49.) . This is sufficient to reject hypothesis 35 as it 
relates to most t ime spent with media: 
35. There i s no difference in student a ssessment in the amount 
of time spent wi th radio , television, and print media based on 
residence. 
Further chi square tests showed significance for both radio 
and print. The attained chi square value for radio was 13.65, signifi-
cant at the .001 level , and print 13.80, significant at the .001 
level. The chi square value of TV was 2.30, significant at the .20 
level. This would suggest that hypothesis 35 can be rejected based 




SOURCE MOST 'riHE SPENT WITH-- BY RESIDENCE 
--~---· 
On campus Off campus 
Radio 1. 114 51 
2. 69.1 30.9 
3. 58. 5 31.7 
4. 32 .0 14.3 
TV 1 . 59 64 
2. 48.0 52.0 
3. 30.3 39.8 
4. 16.6 18.0 
Prin t 1. 22 46 
2. 32.4 67.6 
3. 11.3 28.6 
4. 6.2 12.9 
Column Tota l 195 161 
Percent Total 54.8 45.2 
1 . Count. 
2. Row perce nt. 
3. Column percent. 
4. Total percent. 
Chi square = 29.75255 with 2 degrees of 
freedom . 
Significa nce = 0.0000. 
Total responses = 356. 
-
135 
The assessmen t of leas t time spent with media showed no 
departure from independence re l a t ed to re s i dence as a demographic 
variable. Question ten of ·the survey produced the data for this area. 
Question ten asked, "0£ · 11 the ·time you spend with the media, do 
you spend the least with ra · io, TV , or print?" A chi square test of 
patterns of us e of t he three rredia , r adio, TV , and print, by residence, 
on-campus and o ff-campus, produced a chi square value of 5.2479, 
significan t at the . 0 725 levt-"~1 (See Table 50.).. This is not sufficient 
to reject hypothesi s 35 as it relates to least time s pent with the 
media: 
35. There is no difference in s tudent assessment in the amount 
of time spent with r adio , television , and print med ia b ased on resi-
dence. 
~ther chi square tests showed no significance f or any of the 
three media at the .05 level. '!'he attained chi square value for radio 
was 3.593, significan t at the olO level , TV .201, significant at the 
.70 level, and print 1.454, significant a t the .30 level . This would 
suggest that hypothes i s 35 cannot be rejected based on r es i dence as 
it relates to least time s pent with media. 
Summary 
The thirty-five null hypotheses which were the basis for this 
study were tested using a chi square analysis of the d ata generated 
frorn·a series of t e n questions presented to randomly s elected South 
Dakota State Univ e r sity students in a structured telephone interview. 
-
TABLE 50 
































2. Row percent. 
3. Column percent. 















45 . 1 
Chi square = 5.24790 with 2 degrees of 
freedom . 
Significance= 0 . 0725. 
Total responses = 355. 
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The interview also secured fi ve kinds of demographic data: 
age, enrol lment in c ol l ege , classification, residence, and sex. 
Statistical analysis of all subject's responses to the interview 
questions when grouped on t h e basis of the demographic variables 
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was used to test the hypotheses . The first fifteen hypotheses were 
written so that they could be tes ted for the general category of total 
news used inclusively for any and all media presentations which are 
considered news. These hypotheses were a s sumed to be restated for 
local, state, national, and international news, and the chi square 
test for inde p endence was applied. 
The t est of the data showed that the use of media for the 
inclusive category, total news, was not independent of several of the 
demographic variables . The null hypotheses 1 , 4, 5, 7, 8, 9, 11, and 
14 were rejected as they relate to total news. 
The hypotheses were then reassessed t o determine the specific 
relationship o f student's responses grouped on the bases · of demographic 
variables as they related to local, state , national, and international 
news. 
In the chi square tests for independence initially applied 
which tested each of the three media s ources as local news sources 
against the five sets of demographics, the achieved value of chi square 
indicated that significant relationsh i ps mi ght exist between some 
demographics and media source selec ted for local news. A chi square 
test for each media variable a llowed the rejection of only one null 
hypothesis, there i s no differ e nce based on sex in the amount of usage 
-
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of radio for l ocal news by SDSU s tudents, hypothesis 8. Sex of the 
student may help to determine the use of radio for local news. 
The a ssessment of student use of media for state news detected 
no relationship between media used and the demographic variables. 
Thus, none of the first fifteen hypotheses could be rejected for state 
news. 
The assessment of student use of media for national news 
showed a signi f icant departure from i ndependence with the initial 
chi square t est of the three media s ources in their relationship to 
residence, hypotheses 10, 11, and 12. Subsequent tests for the 
relationship of media source to residence failed to confirm a differ-
ence, so hypotheses 10, 11, and 12 cannot be rejected, nor could any 
of the othe r first fifteen hypotheses as they related to national 
news. 
The assessment of student use of the three media sources for 
international news as they related to the variable, enrollment in a 
college within the university, indica ted some departure from independ-
ence. However, the subsequent tests for difference of each media 
variable failed to confirm any difference. Thus, hypotheses 13, 14, 
and 15 cannot be rejected. There appeared to be no significant 
differences o f any one media source f o r international news based on 
enrollment by col lege. 
Patterns o f media use for the category, total news, showed 
differences. Differences i n t h e use of print media by students who -· 
are freshmen. s o phomores , juniors , seniors, or graduate students 
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exist. The age of the students produced differences in the use of 
print and radio . The sex of the student was shown to relate to all 
three media news sources. Residence produced a difference in the use 
of print and radio, and differences in the use of radio for news based 
on student enrollment by college were found. 
When the use of each of the three media for specific types of 
news, local, state, national, and international was tested for inde-
pendence, one significant difference was found: the sex of the student 
may affect the use of radio for local news. No other departure from 
independence was found . 
The other null hypotheses which were rejected can be most 
briefly summarized by relating them to questions in the interview. 
Question two of the survey asked the students to assess which 
medium provided the most complete news coverage. The data gathered for 
question two showed some departure from independence across the set of 
demographics. Hypotheses 16 and 24 showed no departure from independ-
ence across the set of demographics. ·Therefore, they could not be 
rejected . Hypothesis 20 showed significance for radio as it relates 
to the college in which the student is enrolled. Therefore, there 
is a difference in student assessment of the completeness of news 
coverage on radio based on the college the student is enrolled in. 
Significance was found for hypothesis 28, so there is a difference 
in student assessment of the completeness of news coverage on radio 
based on sex. Also significance was found for hypothesis 32, so 
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sophomores, juniors, seniors, and graduate students. Hypothesis 23 
showed significance for the print media as it relates to the college in 
which the student is enrollede Therefore, there is a difference in 
student assessment in the amount of time spent with the print media 
based on the college the student i s enrolled in. Hypothesis 27 
showed significance for both radio and print as it relates to age. 
Therefore, there is a difference in student assessment in the amount 
of time spent with radio and the prin t media based on age. Hypothesis 
31 showed significance for radio and television as it relates to sex 
of the student. Therefore, there is a difference in student assessment 
in the amount of time spent with radio and television based on sex. 
Finally, hypothes is 35 was found to be significant for radio and print 
as it relates to residence. Therefore , there is a difference in 
student as sessment in the amount of time spent with radio and the 
print media based on residencee 
Question ten of the survey asked the students about with which 
medium they spent the least amount of time. _Hypotheses 19, 23, 
and 35 showed no departure from independence across the set of 
demographics. Therefore, they could not be rejected. Hypothesis 
27 showed a significant departure from independence with initial chi 
square test of the three media sources in their relationship of media 
sources to age. Subsequent tests for the relationship of media source 
to age failed to confirm difference . This would suggest that the 
variation from independence does not result from the demographic 
variables as they relate to any one media news source. Hypothesis 31 
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showed significance for radio and television as it relates to the sex 
of the student. Therefore, there is a difference in student assessment 
of time spent with radio and television based on sex. 
CHAPTER V 
SUMMARY, CONCLUSIONS, AND RECOMMENDATIONS 
The purpose of this study was to examine media consumption of 
total news and of international, national, state, and local news by 
South Dakota State University students. The study investigated 
student perceptions of completeness , fairness, and believability of 
media news sources . The time s pent by students as consumers of 
media was an included variable. This study excluded student pref-
erence for specific stations, newspapers, and magazines. The 
research focused on the particular medium being utilized. The study 
-attempted to isolate distinctive patterns of media news consumption 
among sel~cted student population groups. 
The study tested thirty-five research hypotheses stated as 
null hypotheses. This chapter will present each of th~ hypotheses 
and assess the outcomes. 
Media Usage for News 
Hypotheses 1-3: Class Position 
and Media Usage for News 
1. There is no difference in the use of the print media for 
news among freshmen, sophomores, juniors, seniors, or graduate 
students at SDSU. 
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2. There is no difference in the use of radio for news among 
freshmen, sophomores, juniors, seniors, or graduate students at SDSU. 
3. There is no difference in the use of television for news 
among freshmen, sophomores, juniors , seniors, or graduate students 
at SDSU. 
The first three hypotheses were initially tested as a group 
as total news sources with data laid out in a three media by five 
class demographics contingency table. The chi square showed a 
significant departure from independence among the variables. Subse-
quent tests for each medium isolated those variations for total news. 
The results indicated that for hypothesis 1 there is a difference 
among freshmen, sophomores, juniors, seniors, and graduate students 
in the use of print media for news. The significant difference is 
between the graduate students and sophomores. Of the students 
surveyed, 35.3 percent of the graduate students used print for news 
while only 13.1 percent of the sophomores used print. Use of print 
media for news increased consistently from lower to higher levels; 
15.7 percent of the freshmen, 22.2 percent of juniors, 34.2 percent 
of the seniors used print as their source for news. 
Hypothesis 2 on use of radio for news and hypothesis 3 on 
use of television for news were not rejected. The statistical tests 
revealed no consistent difference in the use of these electronic 
media for news which related to student classification. 
The first three hypotheses were tested for difference with 
each of the four types of news, local, state, national, and 
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international news , no such differences were found. It may be possible 
that subjects have preferences for certain media for news, but that 
specific types of news are more likely to be selected for presentation 
by each of the t hree media sources. This might account for the clear 
difference isolated in the use of print media for total news and no 
difference shown for each specific t ype of news. 
Hypotheses 4-6: Age and 
Media Us age for News 
4. There is no difference based on age in the amount of usage 
of the pri n t media for news by SDSU students. 
5 . There is no difference b a s ed on age in the ·amount of usage 
of radio for news by SDSU students. 
6. There i s no difference based on age in the amount of usage . 
of television for news by SDSU students. 
Hypotheses 4-6 were initially t ested as a group as total news 
sources with data laid out in a three media by seven age . groups demo-
graphics conti ngency table. The c h i square showed a significant 
departure from independence among t he variables. Subsequent tests 
for each medium iso lated those variations for total news. The 
statistical t es t for hypothesis 4 showed significance. Therefore, 
there is a d ifference based on age i n the amount of usage of the print 
media for news by SDSU students. The results showed the biggest 
difference betwe en the 23 and over student and the 19-year-old. Of 
the 23 and over stude n t 37.7 percent used print while 11.7 percent or 
the 19-year-old stude nts us ed pri nt. There were not sufficient numbers 
of 17-year-old students surveyed to h ave results for that group. 
But 16.7 percent of the 18-year-o l ds used print while 16.1 percent of 
the aged 20 students, 26 percent o f the aged 21 students and 28.1 
percent of the aged 22 students us ed print. 
The statistical tes t of data for hypothesis 5 showed signifi-
cance . Therefore, there is a difference based on age in the amount of 
usage of radio for news by SDSU students . The results indicated the 
biggest difference just the opposite of hypothesis 4. The group using 
radio the most for news was the aged 1 9 student and the group using 
radio the least for news was the 23 and over student. Of the aged 19 
student 55.8 percent used radio while 1 6 . 4 percent of the 23-year-old 
and over group used radio. Again not enough aged 17 students responded 
to give an accurate account. Students aged 18 used radio 54.2 percent 
while 20-year-olds 43.5 percent, 21-year-olds 34 percent and 22-year-
olds used radio for news 31.3 percent of t he t i me. 
The statistical test of data for hypothesis 6 showed no signif-
icance, therefore there is no consistent differences based on age in 
the amount of usage of television for news by SDSU students. 
When hypotheses 4-6 were tested i ndependently for local, 
state, national, and international news, no s ignif i cant differences 
were isolated. This adds persuasive avid ence tha t there may be a 
pattern of general media selection for total news , but that all 
subjects made similar choices in select i ng sources for particular 
types of news. This may result from t he interaction of m~ia with -· 
news content. 
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In asses sment of hypotheses 4, 5, and 6, age is a factor in 
choice of med ia for total net.rs. Old t d t ~ er s u en s are much more likely 
to choose print as thei r soiree of news than are younger students . 
Younger students choose radio more often than older students . No 
consistent differences based on age were found which relate to select-
ing television as a news source . With local, state, national , and 
international news, no diffcr9nces were found. 
HyPotheses 7-9: Sex and 
Media Us age for News 
7. There is no difference based on sex 
usage of print media for news by SDSU students. 
8. There is no difference based on sex 
usage of radio for news by SDSU students . 
9 • . There is no difference based on sex 
usage of te levision for news by SDSU students. 
in the amount of 
in the amount of 
in the amount of 
Hypotheses 7-9 were initially tested as a group ·as total news 
sources with data laid out in a three media by two sex demographics 
contingency table. The chi square showed a significant departure 
from independence among the variables. Subsequent tests for each 
medium isola ted those variations for total news. The results 
indicated that for hypothesis 7 there is a difference based on sex 
in the amount of usage of the print media for news by SDSU students. 
The results indicated that 25.6 percent of the male students and 14.7 
percent of the fema le students used print for most of their news. 
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The statistical test of the data for hypothesis 8 showed 
significance, therefore there is a difference based on sex in the 
amount of usage of radio for news by SDSU students. The results 
indicated that 30.9 percent of the male and 55.3 percent of the female 
students at SDSU used radio for mos t of their news. 
The statistical test of t he data for hypothesis 9 showed 
significance, therefore there is a difference based on sex in the 
amount of usage of television for news by SDSU students. The results 
indicated that 43.5 percent of the male and 30 percent of the female 
students at SDSU used television for most of their news~ 
When hypotheses 7-9 were tested independently for local, 
state, national, and international news , only one significant differ-
ence was found . Tests indicated that for local news hypothesi s 8 was 
found to be significant . The results indicated that for local news 
22.2 percent of the males and 36.2 percent of the female students at 
SDSU used radio. Therefore, there is a difference based on sex in 
the amount of usage of radio for local news. As for state, national, 
and international news, no signficant differences were isolated. 
Therefore hypotheses 7, a, 9 for state, national, and international 
news could not be rejected. 
In assessment of hypotheses 7, 8, and 9, sex is a factor in 
choice of media for total news. Male students are much more likely 
to use television or the print media for most of their news. While 
female students are much more likely to use radio for most of their _. 
news. For local news female students are much more likely to use 
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radio than are males. W'th th t d' · 1 e ca egory 1v1ded into state, national, 
and international news, no such differences were found. 
HypOtheses 10-12 : Student's Resi-
dence and Media Usage for News 
10. There is no difference based on student's residence in 
the usage of the print media for news by SDSU students. 
11. There is no difference based on student's residence in 
the usage of radio for news by SDSU students. 
12. There is no difference based on student's residence in 
the usage of television for news by SDSU students. 
Hypotheses 10-12 were intially tested as a group as total 
news sources with data laid out in a three media by two residence 
demographics contingency table. The chi square showed a significant 
departure from independence among the variables. · Subsequent tests 
for each medium isolated those variations for total news. ~e 
results indicated that for hypothesis 10 there is a difference based 
on student's res idence in the usage of the print media for news by 
SDSU students. The results indicated that 12.3 percent of the 
students living on-campus and 32.3 percent of the students living off-
campus used print for most of their news. 
'!he statistical test of the data for ·.hypothesis 11 showed sig-
nificance, there ore there is a difference based on student's residence 
in the usage of radio for news by SDSU students. The results indi-
cated that 52.8 percent of the students living on-campus and 27.3 per-




The statistical tes t of the data for hypothesis 12 showed no 
significance, therefore there is no difference based on student's 
residence in the usage of television for news by SDSU students. 
Hypotheses 10-12 were tested independently for local, state, 
national, and international news and no significant differences were 
isolated . No consistent pattern of use of any of the three media 
for a specific type of news seems to be dependent on student residence. 
This suggests that there may be a pattern of general media selecti on 
for total news, but that all subjects make similar choices in select-
ing sources for particular types of newse This may result from the 
interaction of media with news contente 
In assessment of hypotheses 10, 11, and 12 residence is a 
factor in choice of media for total newse Students living off-
campus are much more likely to choose print as their source of news. 
While students living on-campus are much more likely to choose radio 
for most of their newse No consistent differences based on student 
residence were found which relate to selecting television as a news 
source. 
!fYpotheses 13-15: Enrollment by_ 
College and Media Usage for News 
l3a There is no difference based on student enrollment by 
college in the usage of the print media for news by SDSU students . 
14. There is no difference based on student enrollment by 
college in the usage of radio for news by SDSU students. 
-
15. There is no difference based on student enrollment by 
college in the usage of television for news by SDSU students. 
Hypotheses 13-15 were initially tes ted as a group as total 
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news sources with data laid out in a three media by eight college 
demographics contingency table. The chi s quare showed a significant 
departure from independence among the variables . Subsequent tests 
for each medium isolated variations for total news. The results 
indicated that for hypothesis 13 there is no difference based on 
student enrollment by college in the usage of the pri nt media for 
news by SDSU students. 
The statistical test of the data for hypothesi s 14 showed sig-
nificance, therefore there is a difference based on student enrollment 
by college i n the use of radio for· news by SDSU students. The results 
indicated that 72.7 percent of the pharmacy students used radio for 
most of their news , while 64.3 percent of the students i n nursing used 
radio for most of their news. Of the students in home e c onomics, 62:.5 
percent used radio for most of their news while 50 percent in general 
registration, 35.5 percent in agricultural and biological science, and 
30 percent of t he students in graduate school used radio for most of 
their news. 
The statistical test of the data for hypothesis 15 showed no 
significance, therefore there is no difference based on student enroll-
ment by college in the usage of television for news by SDSU students. 
5 tes ted independently for local, When hypotheses 13-1 were 
· 1 news. no significant differences 
state, national, and internat1ona , 
.... 
152 
were isolated . Thi s would suggest that there may be a pattern of 
general media selection for to t a l news , but that all subjects make 
similar choices in selecting sources f o r particular types of news. 
This may result from the interaction of media with news content. 
In assessment of hypotheses 1 3, 14 , and 15, e nrollment by 
college is a factor in choice of media for total news. Pharmacy 
students are much more like y to choose rad i o as t heir source of 
news. While arts and science and graduate students are less likely 
to use radio as t heir source of news. With the category divided into 
local, state , national, and international news, no such differences 
were found. It may be possible that subjec t s have preferences for 
certain media for news, but that speci fic types of news are more 
likely to be selected for presentation by e ach of the three media 
sources . This might account for the clear differe nce i solate in the 
use of radio fo r total news and no difference s hown . for each specific 
type of news . 
Hypothe s i s 16 focused on possible d ifference s in student 
assessment of media for most complete coverage. The results indicated 
no significant difference, therefore there is no consistent difference 
in student assessme n t of the completene ss of ne ws coverage on radio, 
television, and pri n t media among freshmen , sophomores , j uniors, 
seniors, and grad uate s tudents. 
Hypothesis 17 looked for possible d ifferences in student 
assessment of the media re l ated to balanc ed cover age of ~ews. The 
results showed no departure from independence. Therefore, there is 
... 
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no significant difference in student assessment of the "balance" 
of news coverage on radio, television, and print media among freshmen, 
sophomores, juniors, seniors, and graduate students. 
Hypothesis 18 examined possible differences in student assess-
-ment of the media for believability of news. The results indicated 
, that for hypothesis 18 ·the value of chi square was significant. 
Therefore there may be a difference in student assessment in believ-
ability of news coverage on radio, television, and print media among 
freshmen, sophomores, juniors, seniors, and graduate students. 
Further tests showed no significance for any of the three media at 
· the .05 level o This would sugges t that while a cumulative test of 
the data shows a significant departure from independence and that 
-some pattern of variation in the believability does 
exist based on class, no one media source shows sufficient variation 
to reach significance. This sugge sts that the significant variation 
· -from independence depends on some interaction among media sources 
and assessment of believability, but not on an assessment of a single 
medium as it relates to class placement of students. 
Hypothesis 19 examined student assessment of the most time 
·spent with the media. For hypothesis 19 the results indicated there 
was significance for radio and print media, therefore there is a 
difference in stu ent assessment of the amount of time spent with 
Tadio and print media among freshmen, sophomores, juniors, seniors, 
and graduate students o The results showed that 59.5 percent of the 
sophomores, 54.9 percent of the freshmen , 44.4 percent of the 
-
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juniors, 26 percent of the seniors, and 23.5 percent of the graduate 
students spend most of their time med i a t i me with radio. The data also 
indicated that 47.1 percent of the gradu a te students, 34.2 percent of 
the seniors, 16 percent of the juniors, 1 3 . 1 percent of the sophomores, 
and 9.8 percent of the freshmen spend most of their media time with 
the print media~ 
Hypothesis 19 examined student assessment of the least time 
spent with the media. The results for hypothes i s 19 showed no signif-
icance. Therefore , there is no apparent diff ere nce in student 
assessment of which of the three, radio, television , and print media, 
that freshmen, sophomores, juniors, seniors, and graduate students 
spend the least amount of time ~ 
Hypothesis 20 examined student assessment of the media for 
most complete coverage of news. The results showed significance for 
radio. Therefore , there is a difference in student a ssessment of 
the completenes s of news coverage on radio based on t he college the 
student is enrolled in. The results indicated that 37.5 percent of 
home economics majors, 32.1 percent of nursing majors , 20 percent of 
the graduate students, 20 percent of the general registration 
students, 18 .2 percent of the pharmacy majors, 11.1 percent of the 
engineering majors, 9.7 percent of the agricultural and biological 
science majors, and ·4.3 -percent of '- the arts and science majors . felt 
that radio offered the most complete coverage. 
Hypothesis 21 looked at student assessmen t of the media for 
b The resu
lts showed no s ignificance for 




hypothesis 21. Therefore, there is no consistent difference in stu-
dent assessment of the believability of news coverage on radio, 
television , and print media based on the college the student is 
enrolled in. 
Hypothesis 23 e xamined student assessment of the most time 
spent with the media. The results indicated significance was found 
for print . Therefore, t here is a difference in student assessment ' in 
the amount of time spent wi ·th print media based on the college the 
student is enrolled in. The results showed that 40 percent of the 
graduate students, 31.4 percent of the arts and science majors, 21.5 
percent of the agricultural a nd biological sciences majors, 18.2 
percent of the pharmacy majors, 18 percent of the general registration 
students, 9.7 percent of the engineering majors, 8.3 percent of the 
home economics ma jors, and 7.1 percent of t he nursing majors indicate 
that print is the media with which they spend the most time. 
Hypothesis 23 examined student assessment of the least time 
spent with the media. The results for hypothesis 23 showed no signif-
icance, therefore there is no consistent difference in the amount of 
time spent with radio, television, and print media based on the 
college in which the student is enrolled. 
Hypothes is 24 examined student assessment of the media for 
most complete cove age. The results showed no significance for 
hypothesis 24. Therefore, there is no consistent difference in stu-
dent assessment of the completeness of news coverage on radio, 
television, and print media based on age. 
.... 
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Hypothesis 25 examined stud e nt as s essment of the media for 
balanced coverage of. news as it related to age. The .. results showed no 
significance for. hypothesis 25. Therefore, there · is no significant 
difference in student assessment of the "balance" of news coverage on 
radio, television, and print media based on age. 
Hypothesis 26 considered student assessment of media for 
believabili ty of news. The results showed no significance for 
hypothesis 26. Therefore, there is no significant difference in 
student assessment in believability of news coverage on radio, tele-
vision, and print media based on age. 
Hypothesis 27 examined student assessment of most time spent 
with the media as it related to age. _ For hypothesis 2 7 the results 
indicated there was significance for radio a nd print . Therefore, 
there is a difference in s tudent assessment in t h e amount of time 
spent with radio and print based on age. The resu l ts showed 64.9 
percent of the 19-year-olds, 58.3 percent of the 18 - year-olds, 51.6 
percent of the 20-year-olds, 38 percent of the 21-year-olds, 28.1 
percent of the 22-year-olds, and 21.3 percent of the 23 and over 
students spent most of thei r time with radio. Time spent with print 
media was 36 .1 percent for the 23 and over , 28 percent for 21-year-
olds, 21.9 percent for 22-year-olds, 14.5 percent for 20-year-olds, 
10.4 percent for 19-year-olds, and 8.3 percent for 18-year-olds. 
There were insufficient numbers of 17-year-o lds surveyed to analyze. 
Hypothesis 27 was also examined for studen t assessment of 
least time spent with any media source. The r e s ults indicated that 
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for hypothesis 27 there was significance , therefore there may be a 
difference in student assessme nt of which source, radio, television, 
or print media wi t h ~hich t he least time i s spent based on age. 
Further tests showed no significance for a ny of the three media at 
the • 05 level . Thi s wo·1ld s uggest that whi le a cumulative test of 
the data shows a significant departure from i ndependence and that 
some patterns of variatio n in least amount o f time spent with media 
does exist based on ageJ no one med ia source s hows sufficient 
variation to reach significunce. This sugges t s t hat the significant 
variati o n from independence depends on choice of source u sed least 
but no consistent choi c e is dependent on age. 
Hypothesis 28 examined student assessment of the media for 
most complete coverage of news with sex of the respondent as the 
demographi~ variable. The results for hypothesis 28 s howed signifi-
cance for radio. Therefore, there is a di fference in student assess-
ment of the completenes s of news cove rage on radio bas e d on sex. 
The results indicated 9 ... -:- perr;;; n t of the males and 21 .3 percent of 
the female s choose radio f or most complete coverage. 
Hypothesis 29 examined differences which might exist in 
student asses sment of t he media for balanced coverage of news, based 
on sex. The results showed no signi ficance for hypothesis 29. 
Therefore, there is no difference in student assessment of the 
"balance .. of news coverage on radio, television, and print media 
based on sex. 
-
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Hypothesis 30 looked f or differences based on sex for student 
assessment of the media for bel ievability of news. The results showed 
no significance for hypothesis 30 . Therefore, there is no difference 
in student assessment in believab i lity of news coverage on radio, 
television , and print media based o n sex . 
Hypothesis 31 examined possible sex differences in student 
assessment of most time spent with the media. The results for hypoth-
esis 31 showed s ignificance for radio a nd television. Therefore, 
there is a difference in student assessment in the amount of time 
spent with r a d io and televi sion based on sex. The results indicated 
that 36.7 percent of the males and 58.7 percent- of the females spent· 
the most time with radio, 41.1 percent of t he males and 26.7 percent 
of the femal e s spent the most time with television. · 
Hypothesis 31 examined differences in student assessment of 
least time s p e n t with the media for males and f emales. The results 
for hypothesi s 31 showed significance for radio and television. 
Therefore, there is a difference in student as s e s s ment in the amount 
of time spent wi th radio and television based o n sex. The results 
indicated that 35 .7 percent of the mal es and 18 . 8 percent of the 
females spent the l eas t time with rad i o. While 25.6 percent of the 
males and 40.3 percent o f the female s spen t t he l east time with 
television . 
Hypothesis 32 c o nsid e r ed s tudent assessment of the media for 
most complete coverage of news with residence as the demographic 
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variable. The resul ts for hypothesis 32 showed significance for 
radio and print. Therefor€~, t.here is a difference in student assess-
ment of the completenl?s s of news coverage on radio and print media 
based on residence. The results indicated that 19 percent of the 
on-campus and 9.3 percent of the off-campus students felt that radio 
provided the mos t complete coverage . Print was chosen most complete 
by 39.5 percent of the on-ca."Ylpus .:~·tudents and 59.6 percent of the 
off-campus students . 
Hypothes is 33 examined student assessment of the media for 
balanced coverage of the ne•.vs a s it related to residence. The 
results showed no significance for hypothesis 33. Therefore , there 
is no difference in student assessment of t he "balance" of news 
coverage on radio, television , and print media based on residence . 
Hypothesis 34 considered student assessment of the media for 
believability of news with residence as the variable . The results 
showed no signifi cance for hypothesis 34G Therefore, there is no 
significant difference in student as sessment of believability of 
news coverage on radio, television, and print media based on residence. 
Hypothesis 35 was student assessment of most time spent with 
the media. The results for hypothesis 35 showed significance for 
radio and print . Therefore, there is a difference in student assess-
ment in the amount of time spent with radio and print media based on 
residence. The results indicated that 58.5 percent of on-campus 
and 31.7 off-campus spent most of their time with radio, while 11.3 
-
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percent of on-campus a nd 28 e6 percent of off-campus students spent 
most of their time with pri nt media. 
Hypothesis 35 also was tested for least time spent with a 
medium . The results for hypothesis 35 showed no significance . 
Therefore, there is no di f ference in student assessment in the amount 
of time spent wi th radio , telev i s ion, and print media based on 
residence .. 
Summar y 
The thirty-five null hypotheses analyzed in the _preceding 
chapter were tested further to try a nd discover which medium was 
dependent o r independent of the f ive d emographic variables. Again 
as in Chapter 4 t he first fifteen hypotheses relate to total, local, 
state, national, and international news. Hypotheses 16, 20, 24, 28, 
and 32 rela te to student assessment of t he media for complete cover-
age. Hypotheses 17, 21, 25, 29, and 33 r e late to t he student assess-
ment of media related to balanced cover age of news. Hypotheses 18, 
22, 26, 30, and 34 relate to student assessment of the media for 
believability of news . Hypotheses 19, 23, 27, 31, and 35 relate to 
student assessment of the mos t time spent with the media. Those 
same hypotheses also r elate to student assessment of least time spent 
with the media. 
In assessing hypotheses 1-3, student classification does 
appear to relate to use of the print media for total news. . With 
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local, state, national, and international news , no suc h differences 
were found . 
In assessing hypotheses 4-6, age is a fac t o r in choice of 
media for total newse Older students are much more likely to choose 
print as their source of news than younger students. Younger students 
choose r adio more often than older students. No con s istent differ-
ences based on age were found which relate to selecting television 
as a news source. With local, state, national, international news, 
no differences were found. 
In assessing hypotheses 7-9, sex is a factor i n choice of 
media for total news. Male students are much more likely to use 
television or the print media for most of their news. Television 
was used by 43 .5 percent of the males and print by 25. 6 percent of 
the males. Female students are much more likely to use radio 
for most of their news . As for local news, female students are much 
more likely to use radio than are males~ With the category divided 
into state, national, and international news , no such differences 
were found . 
In assessing hypotheses 10-12, residence is a factor in 
choice of media for total news. Students living off-campus are much 
more likely to choose print as their source of news. Students 
living on-campus are much more likely to choose radio for most of the 
news. No consistent differences based on student residence were 
found which r elate to selecting television as a news source. With 
local, state, national, international news, no differences were found. 
..... 
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In assessing hypothe s es 7-9, sex is a factor in choice of 
media for total news . Male students are much more likely to use tele-
vision or the pri nt media for mos t of their news. Television was 
used by 43.5 percent of the male s and print by 25.6 percent of the 
males. Female students are much more likely to use radio for 
most of their news . As for local news, female students are much more 
likely to use radio than are male s. With the category divided into 
state, national , and international news, no such differences were 
found . 
In assess ing hypotheses 10-12, r esidence is a factor in choice 
of media for total news. Students living off-campus are much more 
likely to choose print as their source of news. Students 
living on-campus ar e much more likely t o choose radio for most of 
their news. No consistent differences based on student residence 
were found which relate to selecting televi sion as a news source. 
With local , state, national, and international news, no differences 
were found. 
In assessing hypotheses 13-15 , enrollment by college is a 
factor in choice of media for total news . Pharmacy students are 
much more likely to choose r adio as t heir source of news. 
Arts and science and graduate s t udents are l e ss likely to use radio 
as their source o f news . Wi th the category divided into local, state, 
national , and international news, no such differences were found. 
H th 16 20 24 28 and 32 relate to student assessment ypo eses , , , , ~ 
of the media for complete coverage. Hypotheses 16 and 24 showed no 
· the set of demographics. departure from 1ndependence across 
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Therefore they could not be rejected. Hypothesis 20 showed signifi-
cance for radio as it relates to the college in which the student is 
enrolled . The results indicated that the largest group using radio 
for complete coverage was home economics majors followed in order by 
nursing, graduate, general regis tration, pharmacy, engineering, 
agricultural and biological sciences, and arts and science majors. 
' Therefore there is a difference in student assessment of the complete-
ness of news coverage on radio based on the college in which the stu-
dent is enrolled. Hypothesis 28 showed significance for radio as it 
relates to sexo The results indicated that females were more likely 
to regard radio as offering complete coverage of news than were males. 
Hypothes is 32 showed significance for radio and the print media as 
it relates to student's residence. The results indicated that on~ 
campus students were more likely to regard radio as complete than 
were off-campus students. Off-campus students felt that print media 
provided more complete coverage. 
Hypotheses 17, 21, 25, 29, and 33 relate to student assess-
ment of media related to balanced coverage of news. These five 
hypotheses showed no departure from independence across the set of 
demographics. Thus, hypotheses 17, 21, 25, 29, and 33 could not be 
rejected as they relate to balanced coveragee Students at SDSU 
apparently regard the three media sources as nearly equal in their 
assessment of balanced coverage of news. 
26 30 and 34 relate to student assess- _. Hypotheses 18, 22, , ' 
ment of the media for believability. Hypothesis 18 was found to be 
-
significant as i t relates to student classification when a ll three 
media were t ested relative to class placement. However, results 
showed no significance for any one of the three media at the . OS 
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level. This would suggest that while cumulative test of the data 
shows a significant departure from indpendence and that some pattern 
of variation in assessment of media believability does exist based on 
class, no one media source shows sufficient variation to reach signif-
icance . This suggests that the significant vari ation from independ-
ence of believability depends on choice of source, bu t not a choice 
that is dependent on class. Therefore, there i s a difference i n 
student assessment in believability of news coverage on radio, tele-
vision , and print media among freshmen, sophomores , juniors , seniors, 
and graduate studentso Hypotheses 22, 26, 30 , and 34 showed no 
relationship between media believability and the demographic variables. 
ThusJ hypotheses 22, 26, 30, and 34 could not be re j ected. 
Hypotheses 19, 23, 27, 31, and 35 relate t o student assess-
ment of the most time spent with the media. For hypothesis 19 t he 
resluts indicated there was significance for radio a nd the print 
media as they related to student classifi cationo The results showed 
that the group spending the most time with radio were sophomores 
followed in order by freshmen, juniors, seniors, and g raduate 
students. The res ults also showed that the g roup using the print 
media the most were graduate students f ollowed i n order by seniors, 
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juniors, sophomores, and freshme n . Therefore, there is a d ifference 
in student assessme nt of the amount o f t i me spent with radio and the 
print media among f r eshme n , sophomores, juniors, seniors, and graduate 
students. The t e st of data for hypothesis 23 s howed a relatio nship 
between t ime spent with print and c ollege i n which enrolled. The 
results showed t h e g roup most likely to choose the print media for 
news we re gradua t e students follo-~;.;ed i n order by arts and science, 
agricultural and biological scienc es, pharmacy, g e neral regis tration, 
engineering, home economics, and nursing majors. Therefore, s tudent 
assessment of the amount o f t ·· me spent Wl. th prin t media varies with 
the college in which the st•1dent is enrol led. Hypothes i s 27 s howed 
significance for both rad i o nd prin t a s it relates to age. The 
results showed t hat t h e gro up spe ndi ng t he most t ime with radio were 
19-year-olds fo llowed in order by 18-year-olds, 20-year-olds , 21-
year- o lds , 22 -year-olds, and 23 and over s tudents . The results showed 
the group using the print media most were t he 23 and over students, 
followed in order by 21-year- olds, 22-year-olds, 20-year-olds, 19-
year-olds, and 18-year-olds . There was i nsufficient number o f 1 7-
year-olds surveyed to ana lyze. Therefore, there i s a difference in 
student assessment o f the amount of time spent with radio and print 
based on age . Hypothes is 31 s howed s i gnificance for radio and 
television as it relates to sex o f the student. The results showed 
for most time s pent with the media, femal e s were much more likely 
to choose radio tha n mal es. Males were much more likely to spend 
more time with t elevision t han females. Therefore, there is a 
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difference i n student as s essment of the amount of time spent with 
radio and t elevision based on sex e Hypothesis 35 was found to show 
significance for radio and prin t as i t relates to residence. The 
results indicated that on-campus students were much more likely to 
spend time with radio ·than off-campus students. The results also 
indicated that off-campus students were much more likely to choose 
print media than on-c~~pus students. Therefore, there is a differ-
ence in student assessnent in the amoun t of time spent with radio 
and the print media based on residence. 
Hypotheses 19, 23, 27, 31, and 35 also were related to 
student a ssessment of the least time spent with the media. Hypoth-
eses 19, 23, and 35 showed no relationship between least time spent 
with any one media and the demographic variables. Thus, hypotheses 
19, 23, and 35 could · ot be rejected. Hypothesis 27 showed signifi-
cance in the initial chi square test. Further tests showed no 
significance for any of the three media at t h e .05 levelo This would 
suggest tha t while a cwnulative test of t he data shows a significant 
departure from independence and that some patt erns of variation in 
use of media for least amount of time s pent with media does exist 
based on age, n o one media source shows sufficient variation to reach 
significance. This suggests that the variation from independence 
results from d iff~rences in use of the three media sources 
rather than a diffe r ence related to age of the students. 
Hypothesi s 31 showed significanc e for radio and television as it 
relates to the sex of t he s tudent . The results indicated that more 
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~es than females spent the least t i me with radio.. While more 
females tha n males spent the least time with television.. Therefore, 
there is a difference in student asses s ment in the amount of time 
spent with radio and television based o n s ex . 
Conclusions 
Differences do exist in the choices s tudents indicate for the 
. ~eneral category, news ~ Freshman and sophomore students at South 
Dakota State University are least likely t o c h oose print as their 
source of newsc The tendency to c hoose print as a ne ws source . 
increases gradually with class levele Graduate s tudents who choose 
print are t wice the percentage found for fres hmen and sophomores. 
Such differences are not found at a significant level for radio and 
television .. 
When media use for news was tested relative t o the age 
variable, some cons istent patterns were found. SDSU students in the 
eighteen and nineteen age groups were much less likel y to choose 
···print than were upper level students. The opposite pattern prevailed 
£or radio .. More than half of the eighteen and nineteen age group 
chose radio for news, while only 16.4 per c ent o f students twenty-
three and over made radio their first choice. 
Diff ere nces in media use for news were found among male and 
female students at SDSU. More than half, 55. 3 percent, of the female 
students chose radio as their choice of media for news. Only 30.9 
h d
. Televl..' sion was chosen as the 
- ·percent of the male s c ose r a l.. O • 
f ed ed
. f by 43 5 percent of the male students and by 
pre err m J..a or news · 
f 
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only 30 percent of the female students. Print was chosen by 25.6 
percent of the male students and 14.7 percent of the female students. 
For local news female students are much more likely to use radio 
than are male students. 
When the media use for news was tested relative to the 
residence variable, some consistent patterns were found. More than 
twice as many students l i ving off-campus, 32.3 percent, compared to 
12.3 percent of the stu ents living on-campus chose print for news. 
More than half, 52.8 percent , of t he students living on-campus used 
radio for news . 
Differences in media use for news varied with the college in 
which the student is enrolled. Radio was chosen as the preferred · 
medium for news by 72.7 perce nt of the pharmacy students, 64.3 percent 
of the nurs ing students, 62.5 percent o f the home economics students, 
50 percent of the general r~Jistration students, 35.5 percent of the 
agricultural and biological sciences students, 33.3 percent of the 
engineering students, 30 percent of the arts and science students 
and 30 percent of the graduate students. 
When student assessment of the completeness of media coverage 
of news was tested , some consistent patterns were found relative to 
sex, residence, and enrollment by college variables. Radio was 
chosen as the most complete media by 37.5 percent of the home 
economics students, 32.1 percent of the nursing students, 20 percent 
of the graduate stude nts, 20 percent of the general registration 
students, l8. 2 percent of the pharmacy students, 11.1 percent of the 
/ -
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engineering students, 9.7 percent of the agricultural and biological 
sciences students, and 4.3 percent of the arts and science students. 
Radio was also ·ssessed as more complete by females than by males. 
On-campus students preferred radio, while off-campus students pre-
ferred print for most complete coverage. 
When student assessment of the media related to balanced 
coverage of news was tested, no consistent- patterns were found. 
Students at SDSU apparently regard the three media sources as nearly 
equal in their ass •ssment of balanced coverage of news . 
When student assessment of the media for believability of 
news was tested some consistent patterns relative to student classi-
fication were found . The results indicated that the chi square value 
was signi ficant for believability oi ~ews as it relates to student 
classification. But further t 8 sts s howed n o significance for any 
Of the three media at thP "0 ~ 1 f.V~:·l. 'rhiS WOUld SUgges t that While 
a cumulative test of t he dd t .. ;J.. st, .. :>i· s a significant depa+ture from 
independence and that some p a. :tern of variation in assessment of the 
media for believability of news does exist based on class, no one 
media source shmved s ufficient variation to reach significance. 
This suggests that the significant variation from· independence depends 
on some interaction among media sources and of believability, but not 
on an assessment of a single medium as it relates to class placement 
of students. None of the other demographics tested showed any con-
sistent patterns . 
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Whe n student assessment of t he most time spent with the media 
was tes ted some consis tent patterns r elative to student classifica-
tion, age, sex, residence, and enrollme nt by college were found. 
Freshmen , sophomore:->, and juniors are most likely to spend more time 
with r adio than wit~ t.he other media. The opposite is true for 
print . Seniors and gradua ·e s t udents a re much more likely to give 
more time t o print than to the other media . Print was chosen as 
the preferred rr edia by 40 p -ercent of t he g r aduate students , 31.4 
percent of t h e arts a nd science students, 21 . 5 percent of the 
agricul tural and bi l cxJical sciences students, 18.2 percent of the 
pharmacy students, 18 percent of the general r egistration students, 
9.7 percent o f the . engineering students ~ 8 . 3 percent of the home 
economics students, and 7 . 1 percent . . i the nurs ing students . SDSU 
students .j. n the eighteen, nine t->,;.;n, cu t t wen ty age groups were much 
more like ly to spcn more ? .Lme w :. t h radio than wi th the other media. 
The twenty- three and ·. ~venty -one age groups wer e much more likely to 
spend more t ime •.vith t)i.'' ... nt . t< ·e males indicated that they spent more 
time with rad io , ',.,(l·.~ Je m::Jles c hose television. On-campus students 
were much more lib::.~ l y to chose radio whi le o ff-campus students were 
much more likely to cho s e pri n t as the med ium with which most time 
is spent . 
Whe n student a ssess me nt of least t i me s pent with the media 
was tes ted, some cons i stent patterns r elative to age and sex were 
found. The results indicated t hat the chi square value .was signifi~ 
f 1 t t . e n t w1'th med ia a s it relates to the demographic cant or eas 1.me sp 
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of age. But further tests showed no significance for any of the 
three med ia at the .05 level . 'l'his would suggest that while a 
cumulative test of the cla a shows a significant departure from 
independence and ~hat some patterns of variation in least amount of 
time spen t with media does exist based on age, no one media source 
shows sufficient va.ria ion to reach significance. This s uggests 
tha t the signif ic,-tnt V.:J.ri.dt.ion from independence depends o n choice 
of source used lea, but no con.sistent choice is dependent on age. 
Radi o was chosen by j5.7 percen~ of the male students a nd by 18.8 
percent of the female ~tudents as the medium with which leas t time 
was spent. In contrast, 25.6 percent of the males and 40 . 3 percent 
of the female students indicated that television was the medium 
with which the least time was spent. This agrees with d a ta related 
to media with which the most time is spent. 
Results as Related to Other Studies 
Whe finding s of this study are not directly c omparable to 
the s tudies reviewe.i as bac kground for the research . This study 
was structured ·to deter mine whether differences in patterns of media 
use for n ews and other judgments of media news existed among groups 
of students divided on five demographic variables. 
1 
In stud ies completed by Wilbur Schramm, Garre t t J. O'Keefe . 
2 . t h . t ed' and H. T. spetnagel students were turn~ng o t e pr~n m ~a 
local ;ssue This s t udy did .not directly (newspa p ers) for news on a ~ • 
examine such patterns of media use. However, the s tatistical tests 
used would have found differences if they existed. Schranun's 
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research also indicated that s tudents were listening to the radio 
in 1945 for world news. I n studies completed by Ernest Larkin
3 
and Elmo Roper and Associates
4 
s tudents were turning to television 
for national and world news. Th i s study indicated that there were 
no consistent differences found for students using a specific medium 
for national or international news . The only difference isolated by 
this study was that females select radio for local news more consist-
ently than males. 
When students are interested in news in general, William 
Cushing and James Lemert' s research i ndicated that students use both 
television and the print media (newspapers).
5 
Peter Clarke and 
6 7 
Lee Ruggels, and Eugene Shaw's students relied on the print media 
(newspapers). This study neither a ffirms nor negates such findings, · 
but it does show that students are not consistent. Student classi-
fication does appear to relate to use of the print media for general 
news . Older students are much more likely to chose print as their 
source of news than younger students. Younger students choose radio 
more often than older students for g eneral news. Males are much more 
li:kely to choose .. ·television, while female students are much more 
likely to choose radio for general news. Students living off-campus 
are much. more likely to choose print as their source of news. Also 
pharmacy majors are much more likely to choose radio as their source 
for general news, while arts and science and graduate students are 
less likely to choose radio as their source of news. One could 
conclude that if the students s e lected as subjects for these earlier 
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s tudies were predominantly of one group, the findings could have been 
biased. Students do vary significantly in their media choices. 
8 
In research completed by Cushing and Lemert, and Baxter and 
Bittner;
9 
television was thought t o be the most believable to the 
s tudents surveyed. In this study, students were grouped on the basis 
of class placement, age, sex, resid e nce, and enrollment by college. 
The data generated by the question on believability were tested for 
the three media variables as they r elated to each of the demographic 
variables. Only when the data were arranged into a contingency 
t able based on classification was a signi ficant differe nce found. 
While none of the hypotheses in this study required analysis of this 
sort, it appeared that the class placement of the student may relate 
to the assessment of believability. However, the lack of a signifi-· 
c ant value of chi square in the other four~tests would suggest little 
d ifference among students at SDSU in their assessment of media 
believability. Cushing and his assoc i ates may have selected their 
subjects from the class of students who feel some media are more 
believable. 
This study suggests that future research should consider 
the significant differences among student groups which appear to 
exist. This wou-ld be valuable in both the planning of research and 
in its interpretation. 
Limitations of the Study and General-
i zabil i ty of Results 
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1. There were di fferent interviewers not just one. However, 
the use of a fully structured telephone interview reduced variations. 
2. The subjects were all students at South Dakota State 
University. Conclusions d rawn from the data can only be generalized 
to the SDSU population. 
3. The use of telephone numbers for subject selection may 
h ave biased the sample. Students without telephone numbers could 
~ave modified the observed distribution of responses . 
4. Limiting the surve y t o telephone numbers having the 
692, 693, or: 688 prefixes eli minated commuters from nearby towns 
£rom the sample. 
5. "Subject morta lity " eliminated 7.8 percent of the 
·· randomly selected sample. However, a moderate departure from 
xandomness does not negate the r esults of the statistical test used 
in the study. 
6. The cell of s eventeen-year-old subjects was less than 
f ive and could have biased statisti cal tests in which age was the 
d emographic factor. 
7. This study does not examine causal relationships; it 
only describes existing patterns . 
a. This study only looked at student assessments of media 
in response to interviewe r questions. Such responses are the 
~estimates of the respondent s . They may differ from actual events. 
Extensive and sophisticated instrumentation, beyond the scope of 
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_this study, would be required to measure and record actual patterns 
of media use by a group of subjects. 
Recommendations for Further Study 
This study is the foundation for further research on the news 
habits of the college student. Few studies exist which examine the 
media habits of college studentsc This study indicated there were 
some consistent differences in students' use of media for total news 
but not for local, state, national , and international news. A study 
could investigate why differences exist for total news, but not for 
local, state, national, and international news. 
This study could be replicated on different: campuses with 
about the same enrollment and community size to see if the results 
found at SDSU are consistent with other student populations. A ; 
study of the general population would determine whether it differs 
from a college population. 
A study could be completed which examines student assessment 
of completeness of news. This study indicated that consistent 
patterns were found for the demographics of enrollment by college, 
sex, and residence but not for age and class placement. Further 
research might examine why age and class produced no consistent 
patterns of the assessment of completeness of news. 
A study could research student assessment of believability 
of media sources of news. The study should examine why student 
classification interacts with believability but all the other 
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demographics especially age do not. This study indicated consistent 
patterns for student classification but not for the other four 
demographics . 
Further study could be completed on time spent with the 
media. The study would look at most time and least time spent with 
the selected media as it relates to the same demographics used in 
this study. This study indicated consistent patterns for most time 
spent with the media for all five demographics. But for least time 
spent with the media, the only consistent patterns were found for the 
demographics of age and sex. Student assessment of time spent with 
the media needs to be researched further. 
This study and further studies of student use and assessment 
of media may help researchers, publishers, and broadcasters to under-
stand the._ news needs of the college student. Such studies could be 
utilized by the working media or by any person or persons interested 
in the college student. This type of information coulq be useful 
to all those who consider students to be a significant media audience. 
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APPENDIX 
DETAILED INSTRUCTION SHEET 
CODE NO . 1ST CALL DATE TIME 
NAME 2ND CALL DATE TIME 
PHONE NO. 3RD CALL DATE TIME 
******************************** ************************************** 
Hello, my name is I'm working on a telephone 
s urvey about media habits of students at SDSU. This survey will only 
t ake about five minutes of your t ime. I'm trying to find out if 
s tudents listen t o the radio, wa tch television or read printed mate-
r ials for news. Your name will NOT be used in this research. 
le My first questions is, are you male or female. (CODE II 0 II FOR 
MALE AND 11 1 11 FOR FEMALE) 
2. How old are you? (CODE 11 0 " FOR AGE 17, "1" FOR 18, "2" FOR 19, 
"3" FOR 20 , "4" FOR 22, and "6" FOR 23 OR OLDER) 
3 . What year i n schoo l a r e you? (CODE "0" FOR FRESHMAN, "1" FOR 
SOPHOMORE, "2" FOR JUNIOR, "3 11 FOR SENIOR AND "4" f o r GRADUATE 
S'IUDENT) 
4 . What college are you registered in? .· (CODE "0" FOR AGRICULTURAL 
AND BIOLOGICAL SICIENCES , "1 " FOR ARTS & SCIENCE, ."2" FOR 
ENGINEERING, "3 11 FOR GENERAL REG I STRATION, "4" FOR HOME 
ECONOMICS, "5" FOR NURSING AND "6" FOR PHARMACY. 
5 . Do you live on-campus o r off -campus? (CODE "0" FOR ON-CAMPUS 
AND 11 1" FOR OFF-CAMPUS . 
6 . Which ONE source gives you most of your news? Your choice is 
radio, TV or print (which i ncludes newspapers, magazines, pam-
phlets or newsletters ) . (CODE "1" FOR RADIO, "2" FOR 'IV, "3" 
FOR PRINT) 
7 . Which ONE s ource of news g i ves you the most complete coverage? 
Your choice is radio , TV , or print (which includes newspapers, 
magazines, pamphlets or newsletters). (CODE "1 11 FOR RADIO, "2" 
FOR TV and "3" FOR PRINT ) 
8. Which ONE source of news gives the most balanced coverage to all 
sides in i t s stories--rad i o, TV or print? (CODE "1" FOR RADIO, 
11 2 " FOR TV , and "3 " FOR PRI NT) 
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9. If you wanted news about a local issue, such as city or county 
government, which ONE source would you turn to--radio, TV or 
print? (CODE "1" FOR RADIO, "2" FOR TV AND "3" FOR PRINT) 
10. If you wa nted news about a state issue, such as highways or 
railroads, which ONE source would you turn to--radio, TV or 
print? (CODE "1" FOR RADIO, "2" FOR TV AND "3"FOR PRINT) 
11. If you wanted news about a national issue, such as a presidential 
election, which ONE source would you turn to--radio, TV or print? 
(CODE "1" FOR RADIO, "2" FOR TV AND "3" FOR PRINT) 
12. If you wanted news about an international issue, such as relations 
between the United States and other countries, which ONE source 
would you turn ·to--radio, TV or print? (CODE "1" FOR RADIO, 
"2" FOR TV AND "3" FOR PRI_NT) 
13. If the print media, radio and TV had different versions of the 
same news event, which ONE source would you . believe--radio, TV 
or print? (CODE "1" FOR RADIO, "2" FOR TV AND "3" FOR PRINT) 
14 . Of all the time you spend with the media, do you spend the most 
with radio, TV or -print? (CODE "1" FOR RADIO, "2" FOR TV AND 
"3" FOR PRINT) 
15 . Of all the time you spend with the media, do you spend the least· 
wi th radio, TV or print? (CODE "1" FOR RADIO, "2" FOR TV AND 
"3 " FOR PRINT) 
That is all the information I need. Thank you for your time. 
PROCEDURES TO FOLLOW FOR TELEPHONE INTERVIEWS 
1. Read procedure sheet completely before starting interviews. 
2. Take top answer sheet and follow in that order. 
3. Telephone first interviewee. 
4. If no answer put sheet on the bottom of pile after marking the 
date and time on the not completed interview portion of the 
sheet and proceed to the next one. 
5. If person is not available or will not reply, mark not available 
in the space marked "name of test" on answer sheet. 
6 . If person available proceed with questionnaire. 
7 . Read introduction on top of questionnaire. 
8 . The first question will be sex, followed by age, year in. 
school, college, and residence. 
9. Code sex as "0" for male and "1" for female in the "identifica-
tion box" on the sheet. '!his is the first line after "code 
number" and labeled "1." 
10 . Code age as "0" for age 17, "1" for 18, "2" for 19, "3" for 20, 
"4" for 21, "5" for 22, and "6" for 23 or older • . 
11 . Code year in school as "0" for freshman, "1" for sophomore, 
"2" for junior, "3" for senior and "4" for graduate student. 
12. Code college as "0 11 for .Agricultural and Biological Sciences, 
"ln for Arts and Science, "2" for Engineering, 11 3 11 for General 
Registration, "4 11 for Home Economics, "5" for Nursing, and 
"6" for Pharmacy . 
13. Code residence, "0" for on-campus, and "1" for off-campus. 
14. For questi ons 1 through 10, it is the first full two and half . 
rows from left to right. 
15. For questions 1 through 10, code radio response as "1", 
television response as "2" and print response as "3." 
16. If you have any questions, ask the researcher, Craig Derscheid. 
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